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Find exquisite offers 
any day of the week at the 

estate’s own market.

Revel in our wines 
any day of the week on our 
guided tours with tastings.
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We'd really like to 
know under which 
circumstances we 
�nd you here with 

this magazine. Are 
you a guest spending 

a weekend with your 
family in Dresden? Are you 

at the hotel for a conference, 
with only limited time to do leisure 

activities and soak up this beautiful 
city? Are you a tour operator looking for 
new program ideas? Are you one of our 
suppliers, wondering what goes on here 
outside the sphere of “Goods receipt”? 

Or even better: are you sitting in the lobby 
after checking out, waiting for your cab, 
feeling so impressed by Dresden that 
you’re already planning your next visit? 
To us, this is totally understandable. That’s 
why you won’t just find out about our hotel 
in this issue. We open the door and take a 
look at our city and region – introducing 
you to its citizens, stakeholders and those 
who shape it. What are the highlights here? 
What are the trends? In what respects is the 
city a pioneer? 

Dresden and the surrounding area is 
multi-faceted, offering many beautiful and 
fascinating attractions and quality of life. 
The views and perspectives from which you 
can see Dresden are equally diverse. That 
these are positive is indicated by the name 
“Bellevue” – meaning “beautiful view.” 

Dresden Elbland, a place to discover, 
learn and live: We would be delighted if 
this journey and discovery began with the 
following articles – and therefore here at 
the Bellevue. So: get going! As hosts, we 
are always ambassadors for Dresden at 
the same time. We can hardly imagine 
anything more beautiful. 

Best regards to you,

General Manager Sebastian Klink  
and the entire team of the 
Bilderberg Bellevue Hotel Dresden

Dear readers,
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© Melina Kiefer

Here to Stay?
Well-known Dresden residents  
by choice describe how they perceive 
their hometown

Dresden – a place with quality of life and a future. 
That’s why they chose to base themselves in the  
Saxon state capital. We introduce important 
personalities who have been involved in the city’s 
development in their professional capacity and 
through their commitment over a signi�cant period 
of time. And hopefully will continue to do so with 
just as much conviction and passion in the future. 
How do they envision this, what would they would 
like to see in Dresden and what do they think makes 
Dresden such a great place to live? It’s best if they tell 
us themselves.

I really like 
Dresden – the 
vastness, the Elbe, 
the light. Dresden is 
a beautiful city and a 
pleasant place to live. 
It has an incredible 
amount to o�er. 
So much, in fact, 
that I have always 
remained attached 
to it over the years. 
The cultural o�erings 
here are so diverse 
and overwhelming. 
And right in the 
middle of it all is 
Semperoper, with 
its unique history, 
radiance and beauty! 
A more beautiful 
and inspiring place 
to work is hard 
to imagine. As it 
combines a wealth of 
di�erent voices, I’m 
excited to bring our 
program to people 
from Dresden, 
Saxony, Germany 
and the whole world 
and get them talking 
to each other.

Effective from the 2024/25 season, Nora 
Schmid will be the new artistic director of 
the Dresden’s Saxon State Opera. Born in 
Switzerland, she previously worked in Bern, 
Rome, Berlin and Vienna, among other 
places. She was already chief dramaturge 
here from 2010 onwards before taking over 
the directorship of Graz Opera in 2015. Nora 
Schmid is now returning to the Saxon state 
capital, a place which captivated her upon her 
arrival. As artistic director of Semperoper (opera 
house of Saxon State Opera), she is keen to 
inspire Dresden audiences 
and make a cultural 
contribution that 
is palpable 
beyond the 
city limits.
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Marketing for Dresden – sounds 
simple, but it’s a very complex task, and 
that’s exactly what makes it so exciting 
for me and the whole team. As a municipal 
marketing organization, we market the 
city of Dresden and the region as a travel 
destination and, on top of that, Dresden 
as a highly attractive congress, business 
and science location. Today, everything is 
merging more and more: attracted by new 
jobs and Dresden’s beauty and diversity, 
tourists are choosing to make the city their 
home. Congress organizers are looking 
for a location that combines scienti�c 
expertise, culture and sustainability. We 
pool all of these factors and take account of 
aspects such as awareness, collaboration 
and reputation. Of course, the fact that we 
are working in one of the most beautiful 
cities in Europe motivates us even more! 
My wish for our guests, for you and for us, 
is that we enhance the pro�le of Dresden 
Elbland worldwide, make further strides 
on Dresden’s path towards becoming 
an internationally renowned sports 
city and attract even more prominent, 
high-impact events. When I praise the 

Bilderberg Bellevue Hotel Dresden as a 
reliable, creative and committed partner, 
I do so wholeheartedly. I look forward to 
many more joint projects and to you as our 
satis�ed guests.

Corinne Miseer has been Managing 
Director of Dresden Marketing GmbH 
(DMG), a wholly-owned subsidiary of 
the state capital of Dresden, since 2020. 
Thanks to her extensive experience in the 
hotel industry, she has a solid basis for 
fruitful collaboration with the Bilderberg 
Bellevue Dresden. “To me, Dresden is one 
of the most beautiful cities in the world and, 
combined with the diverse Elbland region, it 
is unique,” she says happily. What exactly 
does her work involve 
and what does 
she want for 
the future of 
Dresden? 
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© Alex Kamyszew

Dresden is magni�cent. 
Semperoper, Frauenkirche and 

Zwinger are world-famous. Because 
of the unique combination of 

work, people and culture on 
o�er here, my life now revolves 

around Dresden. What makes 
it particularly appealing is the 

sense of space. There is room for 
innovation, curiosity and positive 
developments. At the same time, 
I believe that good ideas are not 

yet presented in a positive enough 
light. Maybe an appealing musical 

could be attracted to Dresden? 
The Bundesgartenschau 

horticultural show due to be 
held here in 2033 is de�nitely 
a beacon. So I will continue to 
advocate for good news from 

and for Dresden through my 
dynamic and active network. And 
when are you coming to Dresden?!
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Frank Kebbekus moved to Dresden from Sankt 
Augustin near Bonn 22 years ago and has been 
shaping the East Saxony region as Managing 
Director of BARMER ever since. Outside of work, he 
volunteers as President of Marketing Club Dresden, 

the local meeting place for marketing 
managers and companies. 

In doing so, he not only 
follows his passion for 

lectures, communication 
and meeting people, 
but also pursues a 
mission for Dresden.
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Dorothea Michalk is a fashion designer and owner of her own store in  
Dresden’s Baroque Quarter. She makes and sells dresses of all kinds. Her 
repertoire includes dresses for daywear, business attire as well as festive 
occasions and weddings. Having grown up in Upper Lusatia, she attended 
a fashion school in Munich until 2003 before working in a couture atelier in 
Paris. Given her line of work, it is not surprising that she also likes dazzling 
performances. So she has come to the right place. After 
all, this is home to Dresden’s famous Semperoper Ball, 
which has returned after a long break. A passion 
project for her, which she has been able to live 
out as a board member of the eponymous 
association since December 2022.
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As a native of Upper Lusatia, I have 
remained rooted in my homeland. 

Coming back to Saxony was a matter of 
course for me and Dresden was my dream 
location. I love the combination of cultural 
diversity, the proximity to nature and 
the wonderful manner and friendliness 
of the people here. My favorite district 
is the Neustadt Baroque Quarter; which 
encompasses the spirit of the whole city. 
I work in my dream job in this wonderful 
place and create dresses for many 
occasions, for example the Semperoper Ball: 
a brilliant event far beyond the borders of 
Dresden and for me a symbol of the diversity 
and creative force of Saxony. It is a great 
pleasure for me to help shape this unique 
evening with creative verve a�er a three-
year break.

For me, Dresden embodies 
the perfect harmony between 
urban �air and a certain 
tranquility. It is a place 
where you neither disappear 
into the anonymity of a 
metropolis nor remain in 
the con�nes of a small town. 
On the contrary, the heart of 
“Silicon Saxony” is pulsating 
with technological passion, 
innovation and diversity. But 
not only that, the city’s wealth 
of cultural treasures, lively 
art and culture scene, historic 
architecture, view of the 
“Balcony of Europe” and the 
Elbe give it a very special �air 
and make it such a great place 
to live. As a sports enthusiast, 
I also appreciate Dresden’s 
wide range of �rst-class 
sports facilities and optimal 
conditions for professional 
and amateur athletes alike. 
I live and breathe Dresden 
athletics! But I enjoy sitting in 
the stands and watching other 
sports such as ice hockey or 
basketball too. The proximity to 
Saxon Switzerland and the Ore 
Mountains o�ers the perfect 
way to balance out city life on 
the weekend – simply get out 
into nature, relax while hiking 
and recharge your batteries 

for the tasks to come.
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Thomas Morgenstern worked at Bosch, Siemens, Qimonda 
and GlobalFoundries, among others, before becoming 
Senior Vice President and Managing Director at chip 
manufacturer In�neon in Dresden in January 2021. With 
a 2,700-strong headcount, this subsidiary is one of the 
Group’s largest. He knows exactly how the success of the 
Dresden site came about and has high hopes for its future. 
Now responsible for the entire front-end organization of 
In�neon at the company headquarters in 
Munich, Mr. Morgenstern has fond 
memories of his time spent in the 
Saxon state capital with its 
great quality of life.
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#1

No Sign of Fatigue

He is the longest serving director 
at the Bellevue. At the helm of the 
hotel since 2014, Sebastian Klink has 
achieved many milestones during the 
transformation process of recent years. 
When colleagues claim that the hotel 
would not be where it is today without 
him, he is modest and composed. Read 
on to �nd out what he attributes this to 
and why his desire for change doesn’t 
leave him feeling fatigued.

Child of the reception
Who knows where Sebastian Klink would 
be today if he hadn’t dropped out of 
school? For him, it’s irrelevant, as he 
always wanted to work in the hotel industry 
anyway and even as a child enjoyed 
playing the host at family celebrations. 
He began his career by training in hotel 
management in his hometown of Bautzen 
and, after a stay in Frankfurt, moved back 
to his native Saxony, where he started 
work at Hotel Intercontinental Leipzig as 
a receptionist in 2002. After the hotel was 
re-branded, he was appointed Assistant 
Front Of�ce Manager at The Westin 
Leipzig in 2006, and promoted to the post 
of Front of the House Manager three years 
later. A passionate runner, Klink initially 
moved to the Radisson Blu Hotel Leipzig 
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#1 The longest-serving 
Hotel Manager in the 
history of the Bellevue 
Hotel has accomplished a 
great deal. For Sebastian 
Klink, one thing is certain: 
none of it would have 
been possible without 
his team. 
(© Bastian Hanitsch) 

as Operations Manager in 2010 and soon 
held the position of Hotel Manager. Klink 
summarizes: “I am a child of the reception 
and love the contact with the guests.” If a 
complaint is made, he is usually the �rst 
person on the scene. “Even though my 
aim is to provide the best possible stay in 
Dresden, mistakes can happen from time 
to time. But it’s mostly about how we deal 
with them.” A conviction which has been 
a guiding light for Klink throughout his 25-
year hotel career. Ten of which were spent 
at the Bellevue.

“I didn’t think twice about it”
Klink has been familiar with the Bellevue 
since he was a child and still remembers 
the copper-colored window panes. On a 
visit to Dresden with his wife a few years 
later, he stayed here and would never 
have guessed that he would one day be 
offered the position of Hotel Manager in 
this renowned hotel. “I saw it as a great 
opportunity and didn’t think twice about it. 
What with Dresden being such a beautiful 
city, the move here from Leipzig was easy. 
We started our family here. We now have 
three daughters.”

Desire for change and transformation
Even after ten years as Hotel Manager, 
Mr. Klink shows no signs of fatigue. 
Incidentally, he is also not a fan of short 
guest appearances and wouldn’t have 
considered this to be an option in the 
case of the Bellevue: “Right from my �rst 

day at work, it was clear to me that there 
were a number of challenges here. These 
included an outdated room product and 
technical conditions, some of which had 
never been updated since the opening 
in 1985. Milestones such as construction 
projects, renovations or the re-branding 
from Westin to Bilderberg were not always 
easy, but I always looked forward to them. 
These were changes that I was keen to 
make.” Recently, this has also included 
measures for greater sustainability and 
energy ef�ciency. “Some of these were 
lengthy processes that can only be tackled 
consistently if the people responsible stay 
at a hotel for the long term. We have 
mastered this very well as a team,” says 
Klink, who was named Hotel Manager of 
the Year last year. In this context, however, 
he also remains modest. After all, success is 
a source of pride, but in his view it doesn’t 
only bring positive things. “You can’t rest on 
your laurels. You need to keep at it. That’s 
why I hope to keep having the necessary 
willingness to change in the future in order 
to keep up with the times.  

This is the only way we can meet the new 
requirements and needs of guests and 
customers.” What will help this endeavor? 
His vast experience combined with passion, 
unbridled drive and a wealth of visionary 
ideas. “And my outstanding team,” adds 
Klink, insisting that he will not forget them. 
“I see the success factor in the team in 
particular, and not in myself alone.”
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#1

Seeing Dresden  
Through their Eyes:  
Introducing the  
Tour Guides

These two tour guides know 
the city like the back of their 
hands and are happy to 
take their customers off the 
beaten track. Encounters 
with Countess Cosel and 
Casanova are not out of the 
question. Introducing:  
Claudia Friedemann and 
Günter Thomas.

#1 Tour guide Claudia 
Friedemann is known, 

among other things, 
as Countess Cosel. 

Her agency “KulTOUR 
KONZEPT” specializes in 
individual cultural tours at 

the highest level.
(© Jonas Tech)

#2 Dresden late at night: 
night watchman Günter 

Thomas starts his tour 
through the Baroque 

Quarter at the Golden 
Horseman statue. 

Depicting the Saxon 
elector and Polish King 

Augustus the Strong, this 
landmark stands on the 
main street, not far from 

the Bellevue Hotel.
(© Jonas Tech)
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Mr. Thomas, you de�nitely 
stand out among the tour 
guides in Dresden.  
Can you tell us 
about the robe?
Mr. Thomas: I’m wearing the 
garb of an 18th century night 
watchman. This profession 
dates back to the �rst towns 
in the Middle Ages. The night 
watchman’s role was to ensure 
peace and order and to warn 
the sleeping citizens in case of 
danger. 

An indication of when your 
guided tours take place...
Mr. Thomas: My night 
watchman tours take place at 
night. I guide you through the 
old town with its famous sights 
from Tuesday to Sunday starting 
from 7 p.m. and through the 
Baroque Quarter starting from 
9 p.m. What many people don’t 
know: the Baroque Quarter 
on the Neustadt side is the 
true “Olden Dresden” and is 
really charming, because the 
prefabricated buildings conceal 
craftsmens’ passages that are 
well worth seeing. The crowning 
�nale of the tour is past the 
Japanese palace on the Elbe, 
from where you can enjoy a 
unique view of the Dresden 
skyline. 

“A night watchman  
is allowed to grumble  
sometimes”
Tour guide Günter Thomas shows the “other” Dresden

Born in Dresden in 1955, Günter Thomas is a quali�ed painter, 
graphic designer and restaurateur. His life has always revolved 
around this place. He “grew up with the city.” After a career in 
public transport and the insurance industry, he has been offering 
city tours as a night watchman, Casanova and Wackerbarth since 
2009. He will be publishing his tours in book form in the near 
future. Pre-ordering and further information on his tours is available 
at www.stadtrundgaenge-touren-dresden.de 

Certainly a nice alternative 
to the usual day-time guided 
city tours, right?
Mr. Thomas: De�nitely! 
Dresden by night has its 
unique charm, the buildings 
are bathed in a different light. 
However, those who prefer 
to spend the evening lying in 
a cosy hotel bed and want to 
see Dresden by day can also 

experience me as Casanova 
the womanizer and Count von 
Wackerbarth. 

Sounds anything but  
ordinary.
Mr. Thomas: Personally 
I’m very keen not to “rattle 
off” facts and �gures. I tell 
stories, not in the format of 
“preaching from a pulpit,” but 
in conversation with the guests. 
On my tours, you learn a lot of 

things that you won’t �nd on 
Wikipedia. My knowledge is 
based on biographies, some in 
old German font. However, this 
knowledge and my respective 
role always go hand in hand 
with a large portion of humor. I 
also make fun of the odd fact or 
two in the process and get upset 
about certain developments in 
the city. That’s the right I have 
as a night watchman: just to 
grumble sometimes. ››› 

#2
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Ms. Friedemann, you 
have been available for 
performances as Countess 
Cosel, among others, for 
the past ten years. By any 
chance, do you have a soft 
spot for this woman?
Mrs. Friedemann: She was 
a special woman and ahead 
of her time. In her aspirations, 
her thinking and her strong 
will. A very intelligent woman, 
she spoke several languages 
and was interested in politics. 
Everyone only knows her 

in her role as Augustus the 
Strong’s mistress. However, she 
demanded more; she managed 
to extract a written promise 
of marriage from His Majesty 
and was even elevated to the 
rank of Imperial Count. She 
de�nitely had guts, there is 
no question about it. This lady 
was no shrinking violet! That’s 
exactly what comes across 
quite well in my performances. 
However, I perform as 
Countess Cosel at weddings, 
birthdays, company events and 
on city tours, for example as 
part of a welcoming address, 
as an entertainment interlude 
or at an afternoon coffee get-
together.

Which brings us to your 
other hobbyhorse... 
Mrs. Friedemann: I also offer 
cultural tours at the highest 

level, over several days if 
desired. Tickets, transfers, 
museums and restaurants 
are included. I see myself in 
more of a tour operator role 
and show more of Dresden, 
depending on your interests. 
But my repertoire also includes 
individual city tours with a 
minimum duration of two hours. 
From small groups of individual 
tourists to large groups as a 
program of add-on activities for 
company events, congresses 
and conferences, everything 
has been included over the 
past twenty years. I don’t limit 
myself. 

Can you describe what sets 
you apart?
Mrs. Friedemann: You won’t 
�nd any �xed programs or 
tours on my website. I tailor 
them to individual requests and 
make a point of providing all 
guests with the best knowledge 
and service on a level footing. 
I try not to offer more than one 
guided tour per day. Taking on 
several groups in a row would 
leave me feeling like a broken 
record. The guests can access 
the local service providers 
through my extensive network.

Is there anything you  
cannot do?
Mrs. Friedemann: I know 
the city very well and have 
extensive knowledge, I can 
offer a lot of recommendations. 
But if you asked me where to 
go partying at night, I would 
have to ask my sons!

One Gutsy Lady
Claudia Friedemann introduces  
guests to Countess Cosel

Claudia Friedemann was born near Berlin 
and came to Dresden in 1990 to study history. 
Following periods of time spent in Paris during 
her studies and later three years in the USA, 
she kept coming back again and again. She 
sees herself as a passionate ambassador for 
Dresden and has been successfully living up 
to this title through her company “KulTOUR 
KONZEPT” since 2003. For more information, 
see: www.claudia-friedemann.de

1414

Experience Dresden



www.silicon-saxony.de

© GlobalFoundries

PODCAST 
„HALLO ZUKUNFT“

Tech Talks from Silicon  

Saxony –  exciting topics  

explained simply. (German) 

Welcome to Europe‘s  
No. 1 microelectronics 
hotspot

In Dresden, history meets future 
technologies. Explore a city of 
contrasts.

Saxony‘s state capital has hopefully 
shown you its most beautiful side so 
far. The Old Town with all its museums, 
historic buildings, the calmly �owing 
Elbe and its unique silhouette has  
enchanted millions of visitors before 
you. But beyond the cultural land- 
scape, sights and typical Saxon 
delicacies lies a world that has nothing 
baroque about it.  

The technology of tomorrow is being 
created in Dresden today    
Just a few kilometers from the Semper 

Opera House, the castle and the 
Frauenkirche church are 

the factories whose tiny 
components make the 

great technological 
innovations 

of tomorrow 
possible in the 
�rst place - the 
semiconductor 
fabs of 
GlobalFoundries, 

In�neon, X-FAB, 
Bosch and soon 

ESMC, which are 

THE NEXT-MAGAZIN

High-tech knowledge to share.   

Discover stories, videos and more  

online and in the magazine.  

Find out more.  
Take a look behind the scenes 
of Silicon Saxony. 

worth billions. Thousands of highly 
quali�ed specialists work here on ever 
smaller, more powerful and more 
energy-e�cient microchips. 
Genuine German high 
technology is created 
in safety areas and 
absolutely dust-free 
clean rooms. Every 
third microchip 
produced in Europe 
comes from 
Dresden.    

Silicon Saxony: 
More than just 
a semiconductor 
hotspot
But Saxony is also 
producing great technology 
outside of microelectronics. 
From smart systems to robotics and 
so�ware: In 2030, a total of 100,000 
people will be working on pioneering 
innovations from Saxony. Around 
4,000 companies already form a 
unique ecosystem today – the so-
called Silicon Saxony.  

Advertorial



Into the Great Wide  
Open by Train and Bus
“DVB expeditions” cover various  
districts and landscapes

Did you know how much of Dresden and the 
surrounding area you can experience without a car? 
Let’s go: the Dresden public transport (DVB) stop 
is located just a few steps from the hotel. Their 
“expeditions” take you through various districts 
and landscapes. If the route descriptions and 
exciting background stories are a real eye-
opener even for long-time Dresden residents, 
then even more so for you. We present three 
expeditions here.

Baroque and modern water features  
in Dresden’s city center
Dresden is rich in magni�cent fountains 
and monuments to the nobility and 
members of the Saxon court of the time. 
Fancy taking in some beautiful scenery 
along with a little history? Take a stroll 
from the Bellevue over the Augustus bridge 
to Postplatz and take streetcar line 1 in the 
direction of “Leutewitz” to the starting point, which 
is the “Manitiusstrasse” stop.

From Pennrich to Briesnitz – 
through Zschonergrund
Zschonergrund is a landscape 
conservation area and recreational 
valley in the west of Dresden. It is crossed 
by the Zschonerbach stream and features 
rocky steep slopes and species-rich meadows, 
orchards and mills. Walk from the Bellevue to 
Carolaplatz and take line 7 in the direction of 
“Pennrich.” Get off at “Pennrich, Gleisschleife.”

Tradition and villas on the 
Elbe slope in Loschwitz 
Alongthe scenic Elbe slope 
in the Loschwitz district, 
you will discover prestigious 
villas and summer houses. 
Take the cable car and enjoy the 
fantastic view over the city and the Elbe valley 
from Dresden’s balcony, the Luisenhof restaurant. 
To do this, walk past the Japanese Palace towards 
“Anton-/ Leipziger Strasse” and take streetcar line 
6 in the direction of “Niedersedlitz.” Get off at the 
“Schillerplatz” stop and walk the short distance 
across the bridge colloquially referred to as the 
“Blue Wonder” to Körnerplatz, the starting point.
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FOLLOW US
Take a peek behind the scenes 
on our social media channels

We have nothing to hide and provide 
insights into everyday life at the Bellevue. 
Follow us on Instagram, Facebook, TikTok 
and LinkedIn. Get to know our team and 
discover our “four” walls. Also included:  
recipe ideas, offers and services, a 
look behind the scenes, current trends, 
funny and interesting stories from our 
employees, hot spots in Dresden and 
much more. We also let our valued 
partners and the city’s tourism industry 
have their say. Afterwards, you will know 
why a trip to Dresden is worthwhile. Be 
curious and drop by:

@bilderbergdresden

@bilderbergdresden

@BilderbergDresden

Bilderberg Bellevue  
Hotel Dresden
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Transparent Factory: 
Production  
Environment and 
World of Experience
Get up close and personal with  
automotive engineering: advice, test 
drives, guided tour and dispatch

#1 World of experience, 
attraction and event 
location all in one: 

Volkswagen’s Transparent 
Factory on Strassburger 

Platz in Dresden 
(© Oliver Killig)

#2 The family tour of the  
Transparent Factory 

makes e-mobility  
an experience  

for all the family. 
(© Robert Arnold)

#3 Jana Heinrich 
(© Rico Göhler)

#1

Volkswagen has been 
creating a �rst-class 
visitor experience at the 
Transparent Factory in 
Dresden since 2001: not 
only do show cars and new 
models get car enthusiast’s 
pulse racing – in the 
hands-on experience, 
you can even work on the 
ID.3 yourself under expert 
supervision.

Vehicle production right in the 
heart of the city: Volkswagen 
broke new ground with the 
Transparent Factory at the start 
of the millennium. After the end 
of the Phaeton in 2016, the 
Strassburger Platz location was 
reorganized, taking the plunge 
into e-mobility. What was still 
a rather exotic topic at the time 
is now gaining in importance 

in times of climate change and 
new trends in mobility. 

As in the early years, the 
Transparent Factory is at the 
forefront: during the tour, 
which is offered in various 
languages, guests learn all 
about the production of the 
all-electric ID.3 and what the 
future of mobility looks like at 
Volkswagen. 

Furthermore, customers and 
guests can even experience 
the ID.3 during production at 
�rst hand by observing the 
vehicle as it progresses along 
the production line and having 
a go themselves – an exclusive 
and unique experience in the 
automotive world. In addition 
to advice on models and 
engineering from a specially 

trained expert team, various 
test drives in the latest e-models 
take place every day. Several 
thousand customers pick up 
their new car every year with 
an individual and personalized 
program of add-on activities. 
After taking it all in at the 
factory, an original currywurst 
at the in-house restaurant might 
be just the ticket. 

Speaking of which:  
Feel free to browse the factory 
store for original VW souvenirs 
and practical accessories. 
Located not far from the city 
center, the Transparent Factory 
is also a top attraction and 
popular event location in the 
Saxon state capital with up 
to 150,000 guests and 200 
events a year.
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Tips for a visit

Jana Heinrich has been working at the 
Transparent Factory since 2001 and is 
now Head of Marketing. Four personal 
recommendations for an unforgettable visit:

The most beautiful place in the building: 
the ID. Insight during a guided tour, with 
our miniature version of the Transparent 
Factory and a 360° view of the production 
area. Only available here!

Culinary tip: the original 
VW currywurst, made using Volkswagen 
sausages sold under a real part number! 
No joke – and extremely tasty.

Must-have souvenirs: for VW fans: the 
model cars of Bulli, Beetle and our ID. 
models. Also great: the lovingly designed 
hidden object book about Dresden, with 
countless new items to discover. 

Favorite photo spot: on the bridge, when 
the sun sets and is re�ected in the glass 
facade. Not to mention the frogs croaking 
in the pond, home to many animals. A bit 
like being on vacation!

SCAN ME

Click here for the  
experiences on offer at the 

Transparent Factory:

Opening hours of the production 
environment and world of experience: 
Monday - Saturday 

Email:  info@glaesernemanufaktur.de
Phone:  +49 351 420 4411
Website: Glaesernemanufaktur.de

#2
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I Don’t Just  
Stand at the Stove
Bellevue’s head chef  
Malte Behrmann loves hotel life  
and all that goes with it

On tour in Germany since the 70s 
He trained at a �sh restaurant in Kiel and 
in the navy on Sylt. He started out working 
in a country inn close to his hometown 
of Eckernförde, where he spent a year. 
“Then I threw in the towel. I had ambitions 
to go away and continue learning the 
traditional trade.” He found what he was 
looking for at his �rst hotel job in the Black 
Forest, where he learned about Baden-
Württemberg cuisine: “From butchering 
through making terrines and pâtés, we did 
everything ourselves.”

Fascinated by hotel life, he then moved 
back north to the Kempinski Atlantik Hotel 

Hamburg with a headcount of 380. “That 
was my promotion to the Porsche class, as 
this hotel was one of the ten best hotels in 
the world at the time. What I took away 
from this time is the next big milestone in my 
career: further training to become a master 
at my trade.” To do this, he transferred to 
the banquet kitchen. Then, having secured 
his title as master, trained the apprentices 
and went on to head up events such as 
receptions and balls with up to 2,000 
guests. “If you’ve prepared 20,000 
canapés, you know all about large events. 
That’s where the pressure is really on.” 
After that, his career took him into the hotel 
industry, including the Arabella Hotel am 

In his opinion, anyone who hasn’t cut or burnt themselves or ruined their food 
at some point in their career can’t really call themselves a chef. He certainly can: 
Malte Behrmann has been head chef and F&B Manager at the Bellevue for twelve 
years. He had to travel from north to south and back �rst to arrive in the “middle.” 
Read on to discover what he has found through his job at the Bellevue and why 
the word “job” is actually a gross understatement.
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#1

#2 #1 The trained chef: 
as the Bellevue’s F&B 
Manager, Malte 
Behrmann may be in 
charge of the kitchen and 
�R�I�‰�F�H�����E�X�W���K�H���D�O�V�R���O�L�N�H�V��
to get out and interact 
with guests or get actively 
involved on the TikTok 
channel. Atypical, he 
thinks. 
(© Crispin-Iven Mokry)

#2 #3 Anyone who 
hasn’t cut or burnt 
themselves or ruined their 
food at some point in their 
career can’t really call 
themselves a chef. 
(© Crispin-Iven Mokry)

#3

Büsing Palais, now a Sheraton Hotel, and 
Kurhaus Binz Rügen. “My last job on Rügen 
made me happy, it’s not for nothing that I 
stayed there for eleven and a half years,”  
Behrmann recalls – until a personal visit 
took him to Dresden in December 2011.

A new home and singing  
on the �rst day of work
“I fell in love with this city immediately,” 
the 61-year-old remembers vividly, 
recalling the visit to the Striezelmarkt and 
Altmarkt-Galerie in particular. “Back on 

Rügen, I read a job advertisement in a 
hotel magazine for a head chef and F&B 
Manager at the Bellevue. Dresden! I 
applied and was back here a month after 
my December visit, including an overnight 
stay at the Bellevue.” The contract was 
signed immediately. At the introductory 
meeting on his �rst day at work, he was 
even greeted with singing. However, this 
was not a case of premature songs of 
praise: “It just so happened that my �rst 
day at work fell on my birthday.” To this 
day, Behrmann has remained loyal to the 
Bellevue and considers the establishment, 
and Dresden, his home.

Being everywhere and doing  
everything all at once
“I �nd it dif�cult to just stand at the stove,” 
says Behrmann. “I love hotel life and all 
that goes with it. I enjoy talking to guests 
and getting them excited about the hotel.” 
Getting out of the kitchen and engaging 
with the guests: in Mr. Behrmann’s opinion, 
this is a rather rare quality among chefs, 
but absolutely necessary for him in his 
second role as F&B Manager. Food and 
drink orders, �owers, GEMA, music, 
entertainment and all other aspects related 
to the organization of a major event go 
through him. “I love this versatility and the 
contact with our partners and suppliers.” 

The fact that the Bellevue has been his 
longest-held post so far is something he 
attributes to Hotel Manager Sebastian 
Klink, among others: “More has happened 
under his management in recent years than 
ever before. I’m grateful that I’ve been able 
to experience the transformation of the 
Bellevue and I hope that things continue 
in the same way. You �rst have to �nd 
something like the Bellevue and, above 
all, a beautiful city like Dresden, which has 
answered the question of my future for me.”
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Part of the  
Bellevue Family
Malte Behrmann visits our  
suppliers and service providers

340 rooms, 20 conference 
rooms, events for up to 
850 people, thousands of 
square meters of space. A 
hotel of this size has a lot of 
goods in circulation, partly 
thanks to none other than 
our suppliers and service 
providers. Some of them 
have been with us for so 
long that we like to take 
time to exchange a few 
words and maintain a good 
atmosphere as we go about 
our day-to-day business. 
Our main contact,  
F&B Manager Malte  
Behrmann, sits into our  
hybrid without further ado 
and goes visiting.

#1

22

Collaborations



�+�D�Q�G���•�Q�L�V�K�H�G���W�R�S���T�X�D�O�L�W�\ products to 
meet the highest demands: Karsten Fülling, 
Branch Manager for Dresden and Leipzig 
at Deutsche See
Karsten Fülling has been with Deutsche 
See for 15 years. Having started out as an 
account manager, the 42-year-old is the 
Branch Manager for Dresden and Leipzig. 
In both roles, having a direct line to the 
customer – often on site – is important to 
him. And this is exactly what comes across 
in the conversation between him and F&B 
Manager Malte Behrmann. The Bellevue 
head chef not only appreciates Karsten 
Fülling and his team personally, but also 
Deutsche See, which has been a regular 
supplier since the 1990s. Malte Behrmann 
is certain that this will continue in the future. 
“Deutsche See is the market leader for 
fresh �sh and seafood. This is clear not 
only from the wide range of products. 
Above all, it is the innovative range that 
is produced and re�ned by hand in the 

factory in Bremerhaven. We order even 
more of this than smoked salmon for the 
breakfast buffet.” As a �rst-class hotel, 
the Bellevue attaches great importance to 
quality, even in large quantities. Products 
such as �sh, meat and cheese are a matter 
of trust. “I can have complete con�dence 
that Deutsche See will manage this for us, 
because the entire value and supply chain, 
from the catch through all processing stages 
to the customer, is in the hands of one 
person,” says Behrmann. He is particularly 
relieved in times of high guest numbers and 
large conferences when an order may not 
be placed at �ve to twelve, but even later, 
yet arrives on time.” ›››

I’m grateful for these  
decades of collaboration, 
during which the Bellevue  

has become one of our  
top 10 customers in the  

catering industry. We are  
united by the mentality and 
the idea of quality and good 

collaboration. Everyone  
is readily available to 

everyone else.

Karsten Fülling  

#1 F&B Manager Malte 
Behrmann in front of the 
hotel entrance. He is now 
ready to go in our hybrid 
and visits our suppliers 
and service providers; 
with a camera to take 
it all in. 
(© Jonas Tech)

#2 Karsten Fülling has 
been with Deutsche See 
for 15 years. The branch 
manager for Dresden and 
Leipzig welcomes us in 
front of one of the large 
refrigerated warehouses 
in Dresden. 
(© Jonas Tech)

#2
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First-class food for the center of the plate: 
Michael Kunzmann, founder and owner of 
Havelland Express
He trained as a chef in a 5-star hotel in 
Berlin and now sees himself as a partner 
for the same hotel segment as well as for 
upscale gastronomy in the restaurant and 
event catering sector. Together with his 
stepfather, Michael Kunzmann founded 
Havelland Express in Berlin 32 years ago 
and knows exactly what is important. 
The food supplier provides his customers 
with an exquisite full range across 3,000 
different items. “Quality is the �rst and 
unconditional requirement that we place on 

a product, because �rst-class ingredients 
are the prerequisite for sophisticated 
cuisine. Right after that comes provenance 
in the local region,” says the 54-year-old.  
“We know all the producers personally 
who, like us, value resource-conserving 
agriculture and species-appropriate  
animal husbandry.” In this regard, Michael 
Kunzmann is preaching to the converted 
with Mr. Behrmann and the Bellevue. 
Havelland Express has been supplying �sh, 
meat and poultry to the Bellevue for 20 
years. After this length of time, the level of 
mutual trust is as high as one would expect. 
“Both sides have the same standards of 
quality, sustainability and a fair, long-term 
partnership of equals,” the head chef and 
supplier agree. This has intensi�ed even 
more in recent years. “I don’t see why 
anything should change in terms of quality 
standards,” Behrmann emphasizes. I really appreciate the fact 

that the Bellevue has placed 
its trust in us and our  

products for so many years 
now. This is one of the top 

hotels in Dresden. Our 
customers in the high-end 
gastronomy sector rely on 
high standards from the 

producers and their products. 
That is what drives us.

Michael Kunzmann

#3 High quality 
on the plate:  

when selecting the 
products, the kitchen team 

at the Bellevue leaves 
nothing to chance. 
(© Denise Kamps)

#4 Michael Kunzmann 
is the founder and 

owner of Havelland 
Express. Quality is 

his �rst unconditional 
demand when selecting 

his products, because 
nothing less than that is an 

option for sophisticated 
kitchens. 

(© Jonas Tech) 

#4

#3
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From car mechanic to Klunker:  
Roland Micklich, Managing Director of  
Walter Klunker Obst- und 
Gemüsegrosshandel GmbH
“Hello, I’m Klunker.” As Managing Director 
of the almost 100-year-old Radebeul 
fruit and vegetable wholesaler, Roland 
Micklich introduces himself using the 
company name. “The business originally 
belonged to my wife's family who initially 
took over in 1990.” As a trained car 
mechanic, changing career is second 
nature to him, but he took on some tasks in 
the company very early on and acquired 
specialist knowledge of the products, 
quality requirements and processes. 
Apparently he was successful, as the 
company was eventually transferred to 
him in 2014. Klunker supplies customers in 
the Dresden region with fruit, vegetables, 
salad and herbs. The products are bought 
in fresh daily from Monday to Saturday in 
Radebeul, Dresden and the surrounding 
area. A total of four nurseries located 

within a three-mile radius prove that the 
retailer is committed to provenance in the 
local region. “This is very important to us 
in terms of sustainability,” emphasizes F&B 
Manager Malte Behrmann. He got to know 
Roland Micklich on Rügen long before 
his time at the Bellevue and was all the 
more pleased when he saw “the Klunker” 
again in Dresden. “There was no doubt 
in my mind that the collaboration and 
communication would run like clockwork. 
The close proximity to our premises also 
makes it easy to ful�ll a spontaneous 
delivery request. There is nothing that we 
haven’t ordered from Klunker and received 
in the best quality.”  ›››

The Bellevue has been our 
customer for around 20 years. 
Back then, a�er the fall of the 
Berlin Wall, they were one of 

the �rst hotels to be won over 
through traditional door-to-
door sales and are now in our 
top 10. So I wouldn’t deny that 

an emotional component  
also plays a role as the 

personal connection is there.

Roland Micklich 

#5 Roland Micklich 
meets us at the yard in 
Radebeul, beaming with 
joy. It’s pretty busy here in 
the morning when all the 
drivers are starting their 
deliveries. 
(© Jonas Tech)

#6 A spectacle of 
color on the plate: fruit, 
vegetables, salad and 
herbs from Klunker �nd 
a range of applications 
in the Bellevue - in the 
form of a dessert as part 
of a three-course meal in 
this case. 
(© Denise Kamps)

#5

#6
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�&�K�D�P�S�L�R�Q���‘�R�U�L�V�W with interior design in 
her sights: Sylvia Krien, master �orist and 
owner of Blumen und Florales Sylvia Krien
She has been working in the industry for 
34 years and is a champion in more ways 
than one. Having grown up in her parents’ 
garden center, she made it all the way to 
becoming Saxony state champion and 
German runner-up in 2000. Today, she 
has successfully managed two branches 
of the “Blumen und Florales Sylvia Krien” 
�ower store, in Altmarkt-Galerie and in the 
World Trade Center, since the 90s/2000s. 
Fresh �owers and plants from the region 
and �owers with a fair trade label are her 
priority. She also uses her own open space 
in Mobschatz to grow �owers herself. By 
doing this, she ensures added value in the 
region, short distances and fast availability 

of fresh produce. This is exactly what 
the Bilderberg Bellevue Hotel Dresden, 
which it has been supplying since 2015, 
can also rely on. “But it’s not just about 
supplying. With her creative streak, she 
also works for us as an interior designer 
and designs our public areas. We are the 
only hotel in Dresden in her customer base 
with this scope of services,” emphasizes 
F&B Manager Malte Behrmann. This also 
includes making �ower arrangements 
and bouquets for conferences and events 
such as weddings. In addition, many 
regular guests or guests with a special 
occasion enjoy Mrs. Krien’s �owers, which 
are placed in the rooms on arrival. “We 
appreciate her open, uncomplicated 
manner, she’s a good �t for the place. 
No wonder she is seen as a permanent 
member of the Bellevue family. Seeing 
her bustling around in our common areas 
is almost part of everyday life,” says 
Behrmann with a wink. “We can always 
rely on the high quality of her work. As well 
as her �exibility. At peak times, the time 
between as SOS call and delivery can be 
as short as 30 minutes.” 

I always feel welcome at the 
Bellevue and sense a warm 

atmosphere from the  
very �rst moment. As a  

service provider, I appreciate 
working together on an equal 

footing and the open  
feedback. I always make time 
for a chat with the team, even 

if time is tight.

Sylvia Krien#7 Flower dealer and 
champion �orist Sylvia 

Krien is delighted to 
welcome visitors to  
one of her stores in  

Altmarkt-Galerie.  
However, she is often 
away from home and 
on the road meeting 

customers. 
(© Crispin-Iven Mokry)

#7

26

Collaborations



SCAN ME

Find out more about  
coffee and cake  

culture in Dresden: 

Di�cult Decision
Cafés in Dresden: experts on  
the city share their recommendations

Friederike 
Kranz, 

Managing 
Director of City 

Management e.V.
Founded in 1825, the 

Kreutzkamm confectionery still 
operates as a traditional family business 
in Dresden to this day. The establishment 
offers handmade bakery and confectionery 
products in a historic setting. The Dresdner 
Eierschecke, Baumkuchen, pralines, 
pastries and homemade ice cream are 
particularly famous. The world-famous 
stollen is available at Christmas time. Visit 
the patisserie at the entrance to Altmarkt-
Galerie on the corner of Altmarkt.

Christoph Münch, Manager of Tourism 
Marketing, Dresden Marketing GmbH
Whenever I visit Dresden’s old town, I 
always enjoy relaxing in Grand Café 
Coselpalais near Frauenkirche. In addition 
to the heavenly cakes, I appreciate the 
coffee house atmosphere, which reminds 
me of Vienna and Budapest. The impressive 
baroque palace is full of history, from 
Augustus the Strong to Robert and Clara 
Schumann and the Saxon piano tradition.

Nicole Urban, Marketing Manager,  
Altmarkt-Galerie Dresden
Kaffee Wippler on Körnerplatz, not far 
from the Blue Wonder, offers sweet   

pralines, tempting tarts, delicious cakes and 
a variety of baked goods.  
My tip: combine your visit with a walk in 
the beautiful Loschwitz district and cross the 
Blue Wonder to the other side of the Elbe. 
Café Toscana is located there.

The night watchman, 
Dresden tour guide
A small restaurant with an inner courtyard: 
Caféklatsch in the Baroque Quarter, where 
traditional cakes and cookies are freshly 
baked and prepared on site. In addition to 
the sweet temptations, savory snacks are 
also available. It’s a shame that this café is 
not open at night.

We at the Bellevue recommend
At Café Oswaldz you can enjoy  
delicious coffee from a Saxon roasting 
house, a modern ambiance and 
the direct view of Albertina in 
Dresden’s Neustadt district.  
With snacks and small 
dishes such as cakes, tarts, 
pastries and breads, there 
is something to delight 
art lovers also, as the 
café presents alternating 
contemporary art 
exhibitions.

#1 Lovers of cakes, 
tarts, coffee and tea 
specialties will be 
delighted in Dresden. 
Here, for example, at 
Café Toscana on the 
Blue Wonder.  
(© Michael R. Hennig)

#1
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It’s All 
About the  
Human Touch
TOPRAS annual conference  
at the Bellevue

This woman doesn’t want to know 
what doesn’t work, she wants to 
know what does: Ursula Gunst has 
been with TOPRAS for over 20 years 
and is responsible for organization 
and �nance there. Together with her 
husband in the management and 
her daughter Paulina she has turned 
the family business into a renowned 
specialist and association of leading 
European companies in the swimming 
pool and spa industry. There is no 
end in sight to the growth trajectory. 
And it looks like there is no end to the 
partnership with the Bellevue either. 
Read for yourself... 

Strict admission criteria and  
TOPRAS own brands 
In TOPRAS, customers have a contact 
partner and one-stop shop that meets 
all their needs when planning complex 
wellness projects. “If you’re looking for 

#1
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#1 Cover picture: dinner 
in the covered inner 
courtyard, the atrium 
(© Tom Philippi)

#2 Ursula Gunst (center) 
and Johannes Gunst 
(right) with one of the 
partners and participants 
of the annual conference

#3 The annual conference 
featured a varied 
program. The Bellevue’s 
large function room had 
capacity for all 225 
participants.

#4 Positive mood at 
the annual conference: 
not only among the 
participants, but also in 
the Bellevue service team.

#2

the right whirlpool, sauna or accessories, 
we offer you comprehensive advice and 
customized swimming pool planning, 
swimming pool construction or renovation, 
support on selecting the right product, 
installing and furnishing your pool or 
sauna, user-friendly customer service 
and the provision of accessories and 
high-quality components,” entrepreneur 
Ursula Gunst con�dently summarizes, 
because she knows that such an all-round 
service is not possible without linking the 
manufacturing industry with the trade. 
“Anyone who wants to be part of this 
has to meet strict admission criteria.” 
Only specialist dealers and competent 
installation companies with years of 
experience in consulting, planning and 
building swimming pools and wellness 
facilities ful�ll the requirements. Among 
other things, this is guaranteed through 
regular training courses and the exchange 
of experience within the network. 
However, it is not only the network that 
drives the high quality and success, 
but also the products manufactured 
speci�cally for TOPRAS and the 
association’s family-based core structure. 
And because family members need to see 
each other regularly, TOPRAS organizes a 
large conference once a year in addition 
to smaller specialist meetings. ›››

#3

#4

I have been following the 
development of TOPRAS 

for several years.  
Especially in view of the 

wellness area in our hotel, 
which we are planning  

to renovate in the  
medium term.

Sebastian Klink, General Manager at the  
Bilderberg Bellevue Hotel Dresden
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This is where dealers, manufacturers and 
installers from all over Germany and 
Europe come together to �nd out about 
the latest news and trends in the industry 
as well as new products. A total of 225 
partners attended in 2023.

�/�H�D�•�Q�J���W�K�U�R�X�J�K the wellness magazine...
Sebastian Klink has been following the 
development of TOPRAS and the industry 
for several years. “Especially in view of 
the 640 square-meter wellness area in 
our hotel,” adds the Hotel Manager of 
the Bilderberg Bellevue Hotel Dresden. 
“It is due to be modernized in the 
foreseeable future. That’s why I don’t miss 
the opportunity to �ick through a wellness 
magazine that regularly arrives in my 
inbox. A report on TOPRAS immediately 
caught my eye. They had already hosted 
an event at the Bellevue several times 
and are no strangers to us; in a positive 
sense. This was what made me pick up the 
phone.” 

A big reunion with a varied program 
“Wouldn’t you like to come back to us? I 
was really pleased when Sebastian Klink 
called and asked this question,” recalls 

Ursula Gunst. After the event had been 
held at other locations in previous years, 
she promptly decided it was time to head 
back to Dresden. Perfectly located in the 
center of Germany and with an airport and 
two train stations nearby, the decision to 
return to the Saxon state capital wasn’t a 
dif�cult one. “Apart from the beauty of the 
city, we associate the Bellevue itself with 
only positive experiences,” praises Ms. 
Gunst. In the case of the TOPRAS annual 
conference, �nding a location that suits 

#5

#5 Father Johannes Gunst 
(far left), daughter Paulina 

Gunst (second from left) 
and mother Ursula Gunst 

(second from right) design 
the intra-family succession 

in a picture-perfect 
manner.

#6 Mobile partition walls 
divide the Bellevue’s 

large function room into 
four smaller ones. This 
makes it easy to hold 
small exhibitions and 

trade fairs not far from the 
conference room.

#6

It’s the people that  
make the subtle di�erence.  

And that’s exactly  
what impressed us so much 

here at the Bellevue.
Ursula Gunst, Organization and Finance, TOPRAS GmbH
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everyone’s tastes is not exactly an easy 
task. The conference room, hotel rooms, 
service, food and drinks all had to be right. 
“And that certain something on top is what 
makes it a unique experience,” says the 
entrepreneur, addressing an important 
aspect of being a host. 

Positive aura: “We’ll be back”
“Of course, the Bellevue function room, the 
delicious food, the smooth communication 
in the run-up to the event and the comfort 
of the hotel rooms were important for the 
event to be successful,” emphasizes Ms 
Gunst. “However, other hotels can offer 
this too. But it’s the people who make the 
difference. And it was precisely these 
people who impressed us so much here. 
We attach great importance to a family 
atmosphere and this is how we treat each 
other. At the Bellevue, it felt like they were 
on the same page. All the service and 
event management staff were welcoming 
and provided us with exactly the positive 
environment we needed for a gathering of 
225 guests. Whenever there was an issue, 
meeting concierge Martin Bergmann also 
rushed to the scene, focusing less on the 

challenge and more on the solution. I was 
able to concentrate fully on meeting and 
greeting; and celebrating. Incidentally, 
there was no shortage of either,” says 
Ursula Gunst with a wink.

Succession plans:  
quality remains a family affair
With such a large conference and the 
success of TOPRAS, it is surprising that it 
has a headcount of just 6 – including the 
father, mother and daughter of the Gunst 
family. The latter is already in the starting 
blocks for internal succession, preparations 
for which are already in full swing. Paulina 
Gunst is already involved in all business 
processes and is mastering them with 
�ying colors. As is well known, succession 
also involves the transfer of company and 
industry-related knowledge. Sebastian 
Klink certainly hopes that the list of the 
most popular locations for the various 
TOPRAS specialist conferences and annual 
conferences will include them in the future: 
“TOPRAS can always count on us; the 
management and all association members 
are very welcome in Dresden.”

#7 #8 #9

#7 Paulina Gunst (left) 
will take over the family 
business (pictured 
here together with 
her colleague Lena 
Dirnberger, right).

#8 Unusual furniture for 
breakouts and networking 
sessions

#9 The Bellevue function 
room is not only suitable 
for holding a conference. 
A dance �oor can be set 
up to transform it into a 
party location. 
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Why Organizers  
Should have Dresden  
on Their Radar
We hear from buyers, suppliers and industry experts

The advantages of Dresden as a location are not just attractive for leisure tourists 
and tour operators alone. The Saxon state capital is also a real “top seller” for 
congress organizers and event agencies. Let’s hear what those involved in the 
sector and experts from the meetings industry have to say. They tell us what 
organizers speci�cally value and which criteria are decisive when competing with 
other destinations. Spoiler: It’s not for nothing that Dresden is one of the top 5 
conference destinations in Germany.

Dresden is one of the leading science and research 
locations in Germany and boasts the highest density 

of researchers. This prompted us to organize the 
13th Annual Symposium of the German  

Society for Robot-Assisted Urology in  
Dresden in November 2023, or at MESSE 

Dresden to be more precise. The demands 
on the organizers as well as on the 

infrastructure were high: several hundred 
academic participants, national and 

international speakers and surgeons, live 
streaming from several operating theaters 

into the congress hall as well as the program 
of add-on activities had to be organized.  

All these points were optimally realized through 
close and amicable collaboration between all 

those involved in the congress city of Dresden; the 
symposium was a complete success. Our conclusion:  
organizing a congress in Dresden – again and again!

Professor Dr. med. Christian Thomas, Director of the Clinic and Polyclinic  
for Urology at University Hospital  Carl Gustav Carus

Professor Dr. med. Christian 
Thomas was conference 
president and organizer 
of the scienti�c program 
of the 13th Symposium of 
the German Society for 
Robot-assisted Urology e.V. 
(DRUS) 2023. 
(© University Hospital Carl 
Gustav Carus)
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Dresden, a city that combines tradition and 
innovation, o�ers a variety of extraordinary 

locations that will make your events 
unforgettable. Whether a conference in the 
historical museum, a meeting in the castle 

courtyard or a conference in the factory – you 
will �nd the perfect setting here. In addition, 

you will have a �rst-class network of experienced 
service providers at your side, who can lend  

their professionalism and creativity to make every 
event a unique experience. To create moments that 

will be remembered, choose Dresden!

Romana Groß, Head of the MICE Marketing Department,  
Dresden Convention Service c/o Dresden Marketing GmbH

SCAN ME

The Bellevue and other 
MICE venues in Dresden 
can be accessed here:

Romana Groß and her team 
at Dresden Convention 
Service know Dresden and 
convince decision-makers 
from all over the world to 
come to Dresden. In their 
daily business, they provide 
support in the search for 
suitable locations, planning 
and preparation as well as 
in the creation of congress 
advertisements. 
(© Sebastian Weingart)

The city of Dresden is an extremely 
attractive and inspiring location for 

congresses, conferences and events of 
all kinds thanks to its fascinating history, 
diverse culture, modern infrastructure 

and, last but not least, its fantastic location 
in the Elbe Valley. Driven by the impressive 

development of science and business, 
Dresden is becoming increasingly colorful and 

attractive and enjoys a truly excellent reputation as 
a conference destination. This city likes to celebrate 

and MESSE DRESDEN is right in the heart of it! 
Together with many highly interesting locations in 
Saxony’s state capital, we o�er space for small and 
large ideas: from the modern event and exhibition 
hall and light-�ooded conference rooms through 

the ballroom which is a listed building. Anyone who 
experiences this city once will come again!

Markus Kluge, Managing Director of MESSE Dresden

MESSE Dresden, the trade 
fair and exhibition center 
with 23,000 square meters 
of covered hall space and 
13,500 square meters of 
outdoor space has been 
under the care of Managing 
Director Markus Kluge 
since July 1, 2023. New in 
of�ce, he and his team are 
pursuing the goal of making 
the trade fair the “stage” 
for business, research, 
culture and entertainment 
in Dresden and the region. 
He is also responsible for 
RINNE, an open-air festival 
and concert venue for up to 
80,000 attendees. 
(© Christoph Reichelt)
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At Time Change, we are destination and 
communication specialists. We love vibrant 
cities o�ering a great backdrop and a wide 
range of locations and hotels. Dresden is now 
one of the top cities in Germany in this category. 
The possibilities for staging events and conferences 

are simply magni�cent. And not only in Dresden’s  
city center, the surrounding area also o�ers a rich  

history combined with beautiful countryside.  
The city’s highly motivated service providers are 

another huge plus; rarely have we encountered so 
much commitment and cordiality at any time of the  

day or night. All our clients, both national and  
international, have been delighted so far and are 

strongly considering coming back.

Peter Antoni, Time Change – Agency for Events, Communication and Destination

Time Change is a destina-
tion management agency 
and event network with 
outstanding expertise and 
many years of experience. 
In short: this agency with six 
German and a further six 
European of�ces opens the 
doors to the hottest locations 
and hotels. This is the focus 
of Peter Antoni, who has 
been operating in the meet-
ings and incentives market 
segment throughout Europe 
for over twenty years. 
(© Time Change)

International technology groups such  
as In�neon, GlobalFoundries, ZEISS,  
Jenoptik, Bosch and SAP have been 

investing billions in the expansion of their 
activities for years. As a result, Dresden is 

growing and thriving. A new district is to be 
created in the north of Dresden over the next few 

years. This will attract top talent from all over the 
world - whether to study, work or conduct research. 
This makes Dresden a future-oriented science and 

business location and therefore also the perfect 
setting and source of inspiration for specialist 
congresses, conferences and business events.

Robert Weichert, Managing Partner, WeichertMehner agency

Robert Weichert advises 
companies and organiza-
tions on the development 
and implementation of 
communication strategies in 
complex change processes. 
His expertise in new tech-
nologies, his role as a board 
member of the HighTech 
Startbahn Netzwerk e.V. 
and his involvement with 
Silicon Saxony make him a 
competent sparring partner 
for decision-makers. When 
it comes to Dresden as 
a science and business 
location, he knows what he 
is talking about. 
(© Tommy Halfter)

SCAN ME

The Bellevue and other 
MICE venues in Dresden 

can be accessed here:
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#1

The Bellevue Hotel was opened in 1985. “Anyone who thinks this was the year the story 
started year is mistaken,” says General Manager Sebastian Klink. Would you have thought 
that part of the building already existed during the lifetime of Augustus the Strong and was 
used for completely different purposes? Read on to �nd out about the building’s fascinating 
history, the famous architects who had a hand in it, civic protests that stood in the way of 
demolitions and a famous pop singer in the presidential suite.

Steeped in 
History

�. �� ������ ���Q���� �� �����" �L�������^�
 �������������� ���� ���W ���
 �� ��
�.�����������Q�����������"�L�������^�
���������������������W���
����

Frauenkirche and Zwinger 
architects were involved
The yellow part of the building, 
designed in the Baroque style, 
was built in 1724. The plans 
were drawn up by George 
Bähr, the legendary master 
builder whose works also 
include Dresden’s Frauenkirche. 
Over the following years, 
the building was used as a 
residence, brewery and malt 
house until it was acquired by 
the Saxon court in 1733 and 
converted into a ministerial 
and government building by 
architect Matthäus Daniel 

Pöppelmann. He did this by 
extending the structure to form 
a closed double courtyard 
complex, the only one 
remaining in Dresden today. 
Architecturally, it is a composite 
of what were originally two 
separate buildings, a bourgeois 
town house and a small country 
palace. The yellow building 
bore the nickname “The 
Government” and housed the 
Ministry of Justice until 1904.  
It was subsequently home to the 
state government and the state 
directorate, among others. The 
Electoral Saxon coat of arms 

above the portal is a reminder 
of these former usages. For 
context: Pöppelmann was in the 
service of Elector Augustus the 
Strong at the time and is also 
the architect of the Dresden 
Zwinger. This was one of the 
few buildings in Dresden’s 
historic old town that survived 
the 1945 bombing raids of the 
Second World War without 
damage. After that, the building 
was home to various business 
and administrative institutions. 
In 1950, plans were made to  
demolish “Building no. 
15.” After citizens’ protests 

#1 Exterior view of the 
Bellevue Hotel with focus 

on the historic part of  
the building, view from 

the Elbe side.  
(© Matthias Hamel)
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#3

#2

#2 Photo of the 
double courtyard 
complex through the 
ages. It is used as an 
inner courtyard for 
Pöppelmann’s Bar and 
Dine today. 
(© Thomas Haberland,  
J. Mehlhorn, S. Rauchfuß)

#3 The historic part of the 
building: initially as part 
of the ensemble on  
Grosse Meissner Strasse, 
after the bombing raids 
on Dresden in 1945 and 
as a derelict building.  
(© A. and J. Dubbers,  
J. Mehlhorn)

prevented this, it was used in 
various functions until the early 
1980s. The “Heckers Sohn” 
ironmonger’s shop was located 
here, among other things. 
Despite intensive use, the 
building fell into disrepair and 
was �nally slated for demolition 
once again in 1981 – this time 
in favor of a completely new 
hotel complex. Monument 
conservationists, architects and 
angry citizens managed to 
prevent this at the last moment. 

Present-day hotel design 
arrived at through compromise
In line with the GDR’s plan to 
rebuild monuments destroyed 
during the war, the aim at 
the time was to integrate the 
baroque building fabric as a 
central structure into a newly 
designed hotel structure. 
Japanese architect Takeshi 
Inoue drew up the building 
plans, supplementing the 

baroque central structure with 
two large wings and extensive 
gardens. The latter, with its 
sculptures, fountains and cherry 
trees, was considered the most 
beautiful landscaped area in 
the GDR. The new wellness 
and conference area meant 
that the newly designed hotel 
quickly reached international 
standards.

Opening at the same time as 
another Dresden attraction
The opening of the Bellevue 
Hotel in 1985 was celebrated 
at the same time as the 
reopening of Semperoper. As 
part of the Interhotel Group, 
the hotel was mainly aimed at 
wealthy guests from Western 
countries. GDR citizens usually 
could not stay at the hotel, 
as bookings could only be 
made using Western currency. 
“A few Dresden residents still 
haven’t stayed at the Bellevue 
to this day. This is something 
we de�nitely want to change,” 
adds Hotel Manager Klink, 

who is always available for 
guided tours. 

Changes of ownership and 
changes of brand
The Bellevue remained part 
of the Interhotel chain even 
after German reuni�cation. It 
was renowned as a place to 
stay for high-ranking German 
politicians such as Chancellor 
Helmut Kohl and GDR Prime 
Minister Hans Modrow in 
late 1989. Following several 
changes of ownership after 
German reuni�cation, the 
hotel was renamed The Westin 
Bellevue Dresden in 2000; 
a name it was to retain until 
2020,  ›››

37

Stories of Bellevue



#4 The topping-out 
ceremony, graced with 

the �ags of the GDR 
and Japan, was held on 

March 9, 1984.  
Also present: the Kajima 

Corporation Tokyo 
construction company.

#5 The Bellevue opened 
with nine restaurants, 

including the Canaletto 
restaurant, a �agship of 
French gastronomy and 
nouvelle cuisine. It is an 
exclusive event location 

nowadays. Buri Buri 
offered Polynesian cuisine 

and guests had to book 
six months in advance.

#6 The high water level 
of 9.42 meters was 

particularly damaging 
to the conference rooms, 

terraces and the Canaletto 
restaurant. The hotel was 
closed temporarily and 

reopened in spring 2003. 
Renovation and 

 remodeling work lasted 
until the end of 2004. 
(#3-#6 © Bilderberg 

Bellevue Hotel archive 
(Ingrid Hanusch)) 

#7 Long awaited after  
20 years: the large-scale 

renovation in 2019 and 
2020 (before and after). 
The last one was around 

20 years prior. 
(© Thomas Haberland) 

#4

when it became part of the 
Bilderberg collection. The hotel 
was renovated in 2019 and 
2020. 

When a building’s unique 
location becomes its downfall
One of the more dif�cult 
moments was the �ood of 
the century in 2002, which 
severely damaged the building 
and its facilities. As a result, 
�ood protection walls were 
integrated into the grounds, 
which protected the building 
from damage during the 2013 
�ood. During the renovation 
phase after the �rst �ood in 
2002, 14 luxury suites were 
designed by Berlin architect 
Tassilo Bost, which received the 
Best Guestroom Design Award 
in 2004. Among them is the 
presidential suite, the hotel’s 
undisputed showcase, which 
was designed to meet the very 
highest demands of celebrities 
and politicians. Entertainer 
Robbie Williams spent four 
nights here during his run of 
shows in Dresden in 2006.

#7

The Bellevue has 
undergone an impressive 

transformation in 
recent years and has 
withstood the test of 

time. When I look at the 
historical pictures, I get 

goosebumps and am 
proud that the hotel was 
then, and still is, seen as 
a showcase of Dresden’s 

hotel industry and a 
de�ning element of the 

cityscape. I can’t wait to 
see where the journey 

will take us.

Sebastian Klink, General Manager at the 
Bilderberg Bellevue Hotel Dresden 

#5

#6

38

Stories of Bellevue



������������������������������������
��� � ��������������

�������
������������
����������

������������
Advertizement



Booming Region 
like No Other for 
a Long Time
What do a strong economy and science  
do to a city, Mr. Bösenberg?

Mr. Bösenberg, when we talk about 
Silicon Saxony and its members: which 
regions, companies and topics are we 
referring to?
Silicon Saxony has been connecting 
manufacturers, suppliers, service providers, 
colleges/universities, research institutes, 
public institutions and start-ups since its 
founding in 2000. The main area in focus 
is the semiconductor and software industry, 
which is dedicated to the technological 
trends of the present and future. These 
include, for example, arti�cial intelligence, 
robotics, automation, sensor technology 
and energy ef�ciency. The members of 
Silicon Saxony are mainly located in  

Frank Bösenberg has been Managing Director of Silicon Saxony 
for eleven years. With over 550 members, the association of the 
semiconductor and software industry is the largest high-tech network 
in Saxony – the largest ICT location in Germany and the largest 
microelectronics location in Europe. Every third chip produced in 
Europe bears the “Made in Saxony” imprint. What does this mean for 
the region and what course has been set for Dresden’s future through 
the latest successes? Mr. Bösenberg tells us all about it in an interview. 
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#1 Frank Bösenberg 
proudly reports on the 
enormous growth spurt 
and the companies 
establishing new sites in 
Dresden and the region: 
“The course for the next 
20 years of the economic 
region has been set.”  
(© Crispin-Iven Mokry)

Saxony, particularly in the Dresden,  
Chemnitz, Freiberg and Leipzig areas.

Does any one of these locations 
have an edge?
A look at the map, which shows where 
the members’ companies are located, 
clearly shows that Dresden is at the center, 
especially the industrial park in the north. 
With currently �ve, and soon to be seven, 
chip plants, Dresden has an important USP: 
BOSCH, GLOBALFOUNDRIES, X-FAB, 
SAW Components and In�neon and – from 
2025 and 2027 onwards, respectively – 
JENOPTIK and TSMC will not only make a 
signi�cant contribution to the semiconductor 

supply in Germany, they will also play a 
major role in the region for many years 
to come. This will bringing about many 
positive changes in the region, but also 
create challenges. However, the decisions 
to establish new company sites and the 
planned construction projects of the chip 
plants are essentially great successes. They 
speak for Dresden as an attractive location 
for business and science. I still remember 
the beginnings of the semiconductor 
industry in Dresden, which reached its peak 
in the 1990s with the advent of Siemens 
and AMD. The latest establishments of 
company sites in the area mark another 
enormous growth spurt for Dresden,  ››› 

#1
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which makes our location a boom region 
like no other for a long time and has set 
the course for the next 20 years of the 
economic region. 

...which brings us to the point 
you just alluded to: positive changes, 
but also challenges. Which ones do 
you mean?
Let’s take the establishment of TSMC, 
for example. Such a large plant with a 
correspondingly high production volume 
generates employment. Approximately 
2,000 jobs are to be created. This naturally 
has an immense pull effect on people from 
outside the city, who should ideally see 

Dresden not only as a place to work, 
but also as a location in which 

to base themselves and their 
families. And that brings us 
to important issues such as 
housing, affordable rent, 
infrastructure, accessibility, 
sports facilities, cycle paths, 
childcare, schools and 
education.

Not exactly a walk in the 
park, by the sounds of it...

These are points that may be 
challenging at this scale, but have a 

positive effect on urban development. This 
calls for cooperation between business, 
research and politics. Also, we need to 
keep in mind that the city of Dresden is not 
only breaking the 600,000 population 
mark with the in�ux of new citizens, but is 
also becoming even more international. 
I would like to take this opportunity to 
mention that we welcomed the 500th 

member of Silicon Saxony, Dresden 
International University, at the beginning of 
2024 (laughs).

Internationality and cultural diversity: 
topics that are particularly close to  
your heart?
I love and live internationality. Back in 
his day, Augustus the Strong handled 
cultural matters in this way: the Green 
Vault with its international treasures, the 
Turkish Chamber or the porcelain collection 
in Dresden Zwinger with Chinese and 
Japanese porcelain are visitor magnets 
nowadays and, among other examples, 
attest to Dresden’s standing as a metropolis 
of art and culture with a reputation 
throughout Europe. An international 
endeavor therefore does not appear to 
have been to Dresden’s detriment. Why 
stop now? It makes the city more colorful, 
provides input, enriches it with an outside 
perspective and promotes exchange.  

SUBSCRIBE TO NEWS!

All news items and important 
dates from the high-tech region 
of Saxony at a glance:

#2
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I’m in favor of a welcoming culture that 
makes it as easy as possible for new 
citizens to build a life here.

Let's think about Germany as a 
whole again. Is Dresden comparable 
with major cities like Frankfurt and 
Cologne?
One point immediately comes to mind: in 
Dresden, especially in the high-tech sector, 
we have well-paid jobs with opportunities 
for change and promotion – both locally 
and across organizations. This is similar 
to the situation in the banking sector in 
Frankfurt am Main or the media industry 
in Cologne. But I would like to �ip the 
question too: can major cities such as 
Frankfurt and Cologne be compared 
with Dresden? You simply cannot avoid 
emphasizing the beauty of Dresden and 
the Elbland and surrounding area. Erich 
Kästner’s words say it all: “If it is true that 
I not only know what is bad and ugly, but 

also what is beautiful, then 
I owe this gift to the good 
fortune of having grown 
up in Dresden.” Dresden 
and its highlights as well  
as local recreational areas 
and excursion destinations 
such as Saxon Switzerland, 
Moritzburg, Meissen and 
Radebeul are drivers of quality of life 
that will also impress those who choose to 
make the city their home in the future. That 
is why we must continue to integrate the 
surrounding area.

One could almost think you were 
part of the Dresden Marketing GmbH 
team...
Well, strictly speaking, everyone who lives 
here is also an ambassador for their own 
region to a certain extent. I myself have 
strong roots here, I studied here and have 
remained loyal to the city to this day – 
notwithstanding a few minor interruptions. 
When I look at the city’s development, I'm 
excited to see what else is possible in the 
future. The fact is: the city is growing – as 
a location for tourism, art and culture, 
conferences, science and business. It has 
to, because one often requires the other. 
This is exactly where I want to contribute, 
both personally and through the Silicon 
Saxony network.
Which brings us to our mission statement: 
Connect, Exchange, Grow. For 2030, 
we are aiming for 750 members and 
100,000 employees in its sectors. Given 
our city’s potential, I look to the future with 
con�dence and therefore don’t see what 
could stand in the way.

 I want to invite 
the world to Saxony 
and make it as easy as 
possible for people who 
arrive here.

Frank Bösenberg, Managing Director,  
Silicon Saxony

BECOME A MEMBER!

Services and information  
on membership  

are available at: 

#2 Detailof Technopark 
Nord in Dresden, the 
headquarters of the 
�E�X�V�L�Q�H�V�V���R�I�‰�F�H���D�Q�G��
thus the center of the 
association. The fabs and 
numerous suppliers in the 
immediate vicinity are 
the center of the Saxon 
microelectronics industry.  
(© Crispin-Iven Mokry)
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Porcelain art in Europe’s oldest factory
The cobalt blue crossed swords of the 
Electoral Saxon coat of arms have 
been a testament to the porcelain 
quality and craftsmanship of MEISSEN, 

Europe’s oldest porcelain manufacturer, 
for over 300 years. The adjoining world 

of experience has exciting offers in store. 
The ManufakTOUR takes in the production 

rooms, allowing you to experience the 
artisanal creation of porcelain at �rst hand 
and with all your senses in the real factory 
environment. Can you imagine how the 
still soft porcelain mass feels in the clay 
slurry bucket? On the ManufakTOUR, 
touching and admiring is not just allowed, 
it is expressly encouraged. The tour also 
takes you to the foundry, the historical mold 
archive and the furnace hall. Afterwards, 
you can fortify yourself with an exclusive 
two-course lunch in the museum and enjoy 
new interpretations of Saxon classics 
served on Meissen porcelain prepared 
specially for you (advance booking only). 
At the end of your day trip, you can visit 
the �agship store with the world’s largest 
Meissen product range or get creative 
yourself and paint your own Meissen 
mug. Either way, you will be 
delighted with mementos of an 
unforgettable experience.

From the  Bellevue into  
the Dresden Countryside 

Impressed by Dresden? If so, you should check out the surrounding area. You can get 
there easily from the Bellevue. Whether by bike, public transport or car: these three superb 
excursion destinations are well worth a visit. The choice is yours: art and culture, pleasure 
and wine or nature and activity?

© MEISSEN

SCAN ME

All information, 
opening hours and 
bookings: 
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Wackerbarth Castle:  
a real place to savor
Saxony’s Elbe Valley is home to one of the 
most beautiful wine regions in Germany, 
with terraced vineyards, baroque 
architecture and a tradition of enjoyment 
that goes back centuries. Wackerbarth 
Castle invites you to discover Saxony’s 
abundant wine heritage with all your 
senses: Where the Saxon court once 
celebrated lavish parties, today Europe’s 

�rst experiential winery now 
welcomes its guests day after 
day: designated one of 
the “most unique wineries 
in the world” by trade 
magazine VINUM. Tip: 
look over the wine makers’ 
shoulders during a one-
hour wine or sparkling wine 
tour. Experience the special 
quality for yourself during a 
tasting session. Those who want to 
reach higher altitudes can take part 
in a vineyard tour - including four wine 
tastings and an impressive view over the 
Elbe valley. Relaxed moments of enjoyment 
can be experienced in the estate’s own 
restaurant or in the vineyard with culinary 
and musical accompaniment in the middle 
of the baroque grounds. Whether it’s the 
“Sparkling Wine Spring,” “Wine Summer” 
or “Wine and Light” during the cold season 
– Schloss Wackerbarth transforms time into 
enjoyment.

Guided culinary hikes with Kristin Arnold 
from BrotZeitTour
Kristin Arnold is a national park guide in 
beautiful Saxon Switzerland. Guests on 

her tours get to experience the 
unique rocky world of the 
national park region with all 

their senses. In addition 
to an extensive 

hiking tour, the 
program includes 
a picnic with 
100% regional 
ingredients from 
small, owner-
managed 

businesses 
in Saxon 

Switzerland. On 
the one hand, Kristin 

offers guided, public hikes for groups of 
up to 8 people, where anyone who is 
open to nature as well as meeting new 
people can join. Those who prefer a more 
exclusive experience can book a private 
tour for anything from one person to 
groups of 16. Always included: interesting 
stories and useful facts about the region. 
Individuals, couples, friends and groups 
on company outings, birthday hikes, 
company celebrations, anniversary tours 
or team-building days can participate 
in the BrotZeitTour at their own expense. 
Very interesting: tour operators and event 
agencies also know they have a reliable 
partner at their side. Feel free to contact 
them for customized one-day or multi-
day programs with a focus on hiking for 
pleasure and good food. 
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I’m Part of  
the Team Too

The Bellevue 
team has 

comprised a service 
robot since summer 2024. 
Head of Engineering at 
Robotise Technologies GmbH 
Clemens Beckmann is on 
hand to tell us how this makes 
everyday life easier and for 
which services guests can use 
the robot:
“A service robot like our 
JEEVES takes the pressure 

off the hotel staff in many 
respects. It can replace up 
to 300 minibars, which no 
longer need to be stocked and 
maintained, or eliminates a lot 
of walking for room service. 
It navigates the building 
completely autonomously, uses 
the elevator and informs the 
hotel guest via room telephone, 
text message or an app. This 
allows the service team to 
focus even more on the guests. 

The valuable and scarce hotel 
staff could hardly be better 
deployed. Repetitive tasks and 
those that require walking, such 
as minibar and room service, 
are very suitable for automation 
using robots. They therefore 
have a �rm position in the future 
of the hotel industry. It usually 
takes two to three days to set 
up the robot on site.”

Advertisement
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Long History, Large Hotel 
Complex - Is Sustainable  
Action Possible Here?
At Bilderberg Bellevue Hotel Dresden,  
the answer is: Yes!

#1 The photovoltaic 
system on the �at roofs of 
the Bilderberg Bellevue 
Hotel Dresden was 
of�cially inaugurated in 
September 2023.  
A total of 992 solar 
modules were connected 
to the grid and are 
expected to cover 20 
percent of the energy 
demand.
(© Crispin-Iven Mokry) 

The Bilderberg Bellevue Hotel Dresden has been on a 
green mission for several years now and has a Green Team 
dedicated to all aspects of sustainability. The hotel received 
green certi�cation from the “Certi�ed” testing institute once 
again at the end of 2023. Overall rating: “very good.” Read 
how this came about, what milestones the hotel can look 
back on in this process and what experts say about it here.

�*�U�H�H�Q���F�H�U�W�L�•�F�D�W�L�R�Q��   
Bellevue becomes �rst hotel  
in Saxony with stricter  
requirements catalog
The Bellevue has held 
certification from the “Certified” 
independent testing institute 
for several years. As early as 

2021, the Bellevue Hotel was 
the first hotel in Saxony to be 
awarded its revised, stricter 
catalog of requirements, at 
that time still with the rating 
“Good.” “The Bellevue Hotel 
could already be proud of the 
result at that time, especially 

in relation to the building’s 
size and long history. This is 
not a new building that can 
meet the most modern and 
sustainable standards with the 
resources that are available in 
the construction industry today. 
And yet the team  ››› 

#1
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has continued to develop in 
an exemplary manner and 
successfully implemented 
measures since then,” says 
Till Runte, Managing Director 
of “Certified.” As part of the 
recertification at the end of 
2023, the Bellevue managed 
to improve its rating from 
“good” to “very good.” This 
was followed by the award for 
“Best Green Hotel in Saxony.”

“High praise for economic 
responsibility”
“Not many hotels record the 
consumption of electricity and 
heat or the amount of waste 
produced in such detail. The 
data is then analyzed, and 
measures for improvement 

are derived,” says 
Runte. In order to 

reduce the hotel’s 
overall energy 
consumption, 
important 
measures for 
sustainable 
energy 
and facility 

management were 
implemented in the years 2020 
through 2023 by means of 
the extensive modernization 
and optimization of the 
building’s technical systems. The 
installation of a photovoltaic 
system, hot water pump 
system and large refrigeration 
system, as well as the switch 
to an automatic heating and 
ventilation system, conversion 
to LED lighting and the 
introduction of a modern 
energy management system 
will achieve a high level of 
efficiency in order to further 
reduce CO2 emissions in the 
future.

The hotel’s own bees 
on the roof and  
e-mobility ambassadors
The roof of the Bellevue 
has been home to a total of 
150,000 bees since March 
2018. Each bee colony 
produces between 25 and 
50 kilograms of honey per 
year. The honey is offered at 
the breakfast buffet and in 

#2

#2 The Bellevue 
produces its own honey 

in collaboration with 
beekeeper Wolfgang 

Zell. The hotel roof has 
been home to a total 

of 150,000 bees since 
March 2018. 

(© Denise Kamps)

The team 
is highly 

committed 
to its 

sustainability 
mission. The 

measures 
taken so far 
and plans 

show that the  
Bilderberg 
Bellevue  

Hotel  
Dresden 
is ideally 

positioned 
to act in a 

sustainable 
manner and 

follow trends.
Till Runte,  

Managing Director of the  
“Certi�ed”independent  

testing institute

SCAN ME

Curious about 
the Bellevue’s CO2 
footprint?
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Market Place. The Bellevue 
Hotel is also involved in the 
expansion of electromobility 
in the region and is working 
alongside Volkswagen’s 
Transparent Factory on this. 
For Hotel Manager Sebastian 
Klink, electromobility is part 
of the bigger picture: “This 
is also visible in the guests’ 
pyramid of needs. In our 
experience, the presence 
of an e-charging station is 
moving further and further up 
the pyramid. For this reason, 
we already have e-charging 
stations.” The first two 
wallboxes from Volkswagen 
subsidiary ELLI were also 
inaugurated in March 2022. 
Danny Auerswald, who was 
site manager of the VW 
Transparent Factory at the time, 
speaks of the collaboration 
with the Bellevue Hotel as 
a “beacon partnership” 
- in the form of additional 
charging infrastructure on 
the one hand and innovative 
partner communication on 
electromobility on the other. This 
also includes the participation 
of Bellevue employees in 
the “E-Expert” pilot project 
run by Volkswagen and the 
German Hotel and Restaurant 
Association (DEHOGA), 
which aims to equip hotel 
and restaurant employees in 
Saxony for electromobility. 

Green: exceptional location  
on the Elbe and outdoor 
events in the garden
The hotel is also literally green 
due to its Its unique location 

– in the heart of Dresden right 
next to the Elbe meadows, 
with direct access to the hotel’s 
own 20,000 square-meter 
garden. It can comfortably 
accommodate up to 400 
people for open-air events. 
Breaks in the fresh air or sports 
segments and yoga sessions 
as part of a morning activity 
program at a conference 
are also possible. Running 
concierges are also on hand 
to join hotel guests on their 
morning run if they wish. 

Role model in the area of  
corporate social responsibility
Another important building 
block in sustainable corporate 
development is corporate 
social responsibility. In this 
area, the Bilderberg Bellevue 
Hotel achieved 90 percent of 
all points on the first attempt. 
Daily morning meetings, 
bi-annual employee events, 
regular internal newsletters, 
open communication on the 
part of the management as 
well as Bonago shopping 
vouchers were just a few of the 
reasons for achieving a high 
CSR score. Such measures are 
sustainable in the sense of a 

satisfied team with 
low staff turnover. 
General Manager 
Sebastian Klink can 
confirm this for his 
hotel and adds: “Our 
employee base consists 
of an optimal combination. 
Staff members, some of whom 
have been with the company 
for 20 years and have the 
relevant training, trainees, new 
team members and career 
changers work together here. 
Some of them have even been 
working here since the Bellevue 
Hotel opened its doors back in 
February 1985.”

Being an ambassador  
for Dresden
General Manager Sebastian 
Klink’s commitment to 
promoting Dresden as a 
destination also exerted a 
positive impact. “Guests 
always choose the city first and 
the hotel second. In this respect, 
acting as ambassadors for our 
beautiful Dresden and the Elbe 
region is close to our hearts.” 
This is a testimony to social 
responsibility, which also plays 
a major role in the certification 
process. ›››  

#3 The �rst two wallboxes 
from Volkswagen 
subsidiary ELLI for a 
Dresden hotel were 
inaugurated in March 
2022. 
(© Oliver Killig)

Under the “Bellevue 
thinks Green” brand, 
the Bilderberg Bellevue 
Hotel Dresden unites 
and communicates all 
measures within the scope 
of its commitment to 
sustainability.

#3
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This also includes social 
projects and commitments of 
the Bellevue Hotel such as the 
Christmas wish tree of Dresden 
Children’s Association, the 
Homeless Café or participation 
in the “Dresden is(s)t bunt” 
inter-cultural banquet.

Not just one sustainability  
of�cer, an entire green team 
Although sustainability is 
highly multifaceted, the topic 
affects every single area of 
a hotel. That’s why an entire 
Green Team is working on 
the mission. The quarterly 
Green Meetings are attended 
by at least one employee 
from each department: 
kitchen, housekeeping, 
front office, engineering or 

event management. Each of 
them with their own unique 
perspective on everyday 
hotel life sit together around a 
table, discuss measures and 
set targets for the next meeting. 
“The members of the Green 
Team also disseminate all the 
information in their departments 
in order to really inform 

everyone in the company and 
get them on board.” Bellevue 
employees also pull together 
when it comes to sustainability 
and saving energy. “Nobody 
leaves the office without 
checking the heating regulator 
anymore,” confirms Klink.  
Acting sustainably also involves 
rethinking and questioning. 
Three examples: lowering 
the temperature of the pool 
water by just one degree has 
a really significant impact on 
consumption. Does it make 
a difference if the shower 
head has a lower water flow 
rate per minute? Do towels 
really have to be changed 
every day? The hotel’s 
guests can decide the latter 
themselves and, if necessary, 
dispense with room cleaning. 
Implementing such measures 
requires communicating 
the background to guests, 
customers and partners 
in a comprehensible and 
transparent manner. “Visually 
and in terms of recognizability, 
we communicate all measures 
as part of our commitment to 
sustainability under our own 
brand: Bellevue thinks Green.” 

#4 Running concierges 
are on hand to join 

conference and leisure 
guests on their morning 

run along the Elbe. 
(© Crispin-Iven Mokry)

Guests are attaching more  
and more importance to  

sustainable travel, and hotels 
without a commitment in this 

area are almost out of the  
question. So it’s important to us 

to meet this need and implement 
concrete measures that exert  
an impact. The days of green-

washing are over.
Sebastian Klink, General Manager at the Bilderberg Bellevue Hotel Dresden

#4

50

What’s up?



Because Movement  
does Somethin g To Us
The Bellevue recommends  
supplementing conferences  
with a program of add-on  
activities involving  
physical exercise

Doing sport together and starting the day with some physical 
exercise increases level-headedness, productivity and team 
spirit. “That’s why we highly recommend program items 
involving physical exercise to organizers who book their 
meeting or conference with us,” General Manager Sebastian 
Klink emphasizes. He is happy to do the convincing 
and is supported by personal trainer Ringo Reichelt. He 
runs BeWell Performance, a private �tness studio in the 
Bilderberg Bellevue Hotel, and is a proponent of sport and 
exercise as part of the corporate culture.  However, the 
Whatsnext 2022 employer study makes it clear that health 
management in companies is threatening to go in exactly the 
opposite direction: “It’s time to change that.” In Sebastian 
Klink, he is preaching to the converted. After all, health is a 
megatrend that the Bellevue team has long anchored in its 
business model, including in the context of conferences. ›››

#1 General Manager 
Sebastian Klink (right) 
and personal trainer  
Ringo Reichelt (left) in 
front of the glass facade 
of the Banquet Center, 
a popular conference 
venue for large groups. 
They agree that exercise 
components make for 
an ideal add-on to 
conference programs. 
Measuring 20,000 
square-meters, the 
directly connected 
Bellevue Garden offers 
plenty of space.
(© Crispin-Iven Mokry)
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A welcome change for  
conference participants
“Anything is possible, from relaxed exercise 
sessions to workouts,” says Sebastian 
Klink, who only sees advantages: “Thought 
processes are improved, as sport leads 
to a signi�cantly better supply of oxygen 
to the brain. What’s more, meetings and 
conferences are inherently associated 
with a sedentary posture, so it’s important 
to activate the circulation and digestive 
processes. Participants also take the 
opportunity to let everything sink in and 
reduce their stress levels. It’s a real reboot 
for the brain.”

Wide range of options at the Bellevue
Ringo Reichelt knows how dif�cult it is 
to �nd a consensus, especially for large 
groups, as not everyone has the same 
�tness level. “So it’s even better that the 
Bellevue’s offer and the local conditions 
offer many alternatives,” says the athlete. 

For example, “wake-up” sessions, 
which are light exercise units that don’t 
immediately take everything away from 
the energy levels that are still running high, 
might be just the ticket in the morning. 
A brisk walk or a yoga class are ideal 
here. The 20,000 square-meter garden 
provides the ideal setting for outdoor 
activities. In bad weather, participants can 
use the garden enclosure, which has been 
equipped with a yoga studio on the top 
�oor by tenant Mike Gelbricht. Running 
concierges are on hand to join those who 
are slightly �tter on their morning run if 
they so wish. The running concierge team 
members are not externally contracted 
�tness trainers. They are actual Bellevue 
employees who happen to love running. 
Hotel Manager Sebastian Klink is also one 
of them, for whom the hotel’s unbeatable 
location comes into play: “The running 
track, the Elbe cycle path with a view of 
the silhouette, can be reached by merely 
stepping outside the door. So we can also 
enjoy a little sightseeing tour at the same 
time.” 

In the evening, a functional full-body 
workout is also suitable alongside an 
activating run. “After a full day at work, 
it gets the tired bones going again.” In 
warmer temperatures, the garden has a 
very special offering for “exotic folks” and 
“adventurous types”:  Mike Gelbricht’s 
board store produces, sells and rents out 
stand-up paddle boards, among other 
things. They can be tested directly on 
the Elbe by beginners and advanced 
paddlers alike during the guided after-
work paddling tours. “Our employees 
have already seen for themselves. It was a 
successful team event that people are still 
talking about to this day,” says Klink. 

We are currently 
experiencing increasing 
demand for this topic, 
but there is still room 

for improvement. 
With numerous ideas 
for planning the next 

conference with sport on 
the agenda, we will be happy 

to advise you!
Sebastian Klink, General Manager at the  

Bilderberg Bellevue Hotel Dresden
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The Bellevue Charges  
Up on Solar Energy 
Hotel connected to the grid with its own photovoltaic system

The annual electricity con- 
sumption at the Bellevue 
amounts to a total of 
1,700,000 kWh. By far the 
biggest energy consumers 
are the elevators, the hot 
air ovens in the kitchen and 
the air conditioning system. 
“As you can see, in a hotel 
of our size, the need for 
energy-saving measures is 
immense and has been an 
integral part of day-to-day 
business for years,” says 
Sebastian Klink, General 
Manager of the Bilderberg 
Bellevue Hotel. He 
commissioned the Dresden-
based company Solarwatt 
with the complete package 
of visualization, return-
on-investment calculation, 
production and installation 
of the solar panels through 
to feeding it into the grid. A 
multi-layered process that 
aroused more enthusiasm 
and anticipation than 
skepticism for Klink. From 
the outset, his focus was on 
the urgently needed energy 
savings and, incidentally, on 
improving the optics of the 
�at roof. After going live in 

September 2023, the system 
showed promising initial 
results.

Hotel with optimal conditions 
and perfect orientation
In addition to its high demand, 
the hotel also offers the best 
conditions. Jan Löper is  
Head of Sales Commercial at 
SOLARWATT and has been 
selling the solar company’s 
products for 20 years now. 
Responsible for large-scale 
projects, he was particularly 
pleased about the request from 
the Bellevue: “Because we 
found the optimum consumption 
to generation ratio here. ››› 

#1 Of�cial inauguration 
of the PV system (from 
left to right): General 
Manager Sebastian Klink 
and project managers 
Eric Polz and Jan Löper 
from SOLARWATT 
(© SOLARWATT GmbH)

#2 Company building 
SOLARWATT in Dresden 
(© SOLARWATT GmbH)

#1

#2
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The large, continuous demand 
for electricity can be met 
perfectly.” Hotels are usually 
extensive in height, but the 
Bellevue is wide. The immense 
area of around 2,000 square 
meters on the east and west 
roof could be equipped with 
just under 1,000 solar panels. 
The correct orientation towards 
the sun was also very  
bene�cial to the project. The 
energy generated and total 
output of 401.76 kilowatt  
peak is almost 100 percent 

self-supplied. This corresponds 
to 20 percent of the total 
energy requirement. “From 
a purely economic point of 
view, this means that some 
of the rising energy costs can 
be absorbed. This also has a 
positive impact on guests and 
customers. Otherwise, they 
would be confronted with 
a 1:1 cost allocation to the 
room rate or room package 
for conferences,” adds Hotel 
Manager Klink. The fact that 
photovoltaics causes no 

emissions and has a very good 
environmental balance sheet 
leads to a minimization of CO2 

emissions by over 182,000 kg 
per year.

One contact person, 
coordinated processes
Sebastian Klink explains 
the background to the 
collaboration: “In principle, 
we are very happy to work 
with local partners because 
the distances are short and 
these collaborations also 

The Bellevue is one of 
our �rst customers 

from the hotel 
industry of this size 
and complexity. Not 

only that: for us, it is a 
precedent that shows 

that photovoltaics 
and monument 
protection are 
compatible. We 
learned a lot.

Jan Löper, Head of Sales Commercial,  
Solarwatt GmbH

#3 Good memories from 
the Bellevue project: 
 Jan Löper is contact  

for business customers. 
at SOLARWATT. 

(© Crispin-Iven Mokry)

#3
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contribute to value creation. 
in our region.” However, the 
groundbreaking impetus came 
from the Solarwatt company 
event in 2021, which took place 
at the Bellevue. “We had a lot 
of contact with the employees 
in the course of the event and 
arranged the initial meeting, 
including the inspection, on 
the last day of the event. In a 
very short time, we had the 
offer and all the information 
we needed to present the 
project to our stakeholders 
and commission it in 2022.” In 
the �rst quarter of 2023, the 
40-year-old roof insulation was 
refurbished before the solar 
panels were installed in March 
and connected to the grid in 
September 2023. “We are 
very satis�ed,” says Sebastian 
Klink, summarizing the results 
so far. “Since January 2024, 
yields have doubled from 
month to month.”

Complex project: the devil  
is in the detail
“Of course, such a large 
project cannot be realized 
without lessons being learned,” 
Jan Löper recalls. Preparing 
a listed hotel complex of 
this size from the 1980s 
for the installation of solar 
panels requires a number of 
assessments, approvals and 
project work on the part of 
the �re protection, structural 
engineering, roo�ng and 
electrical trades. One example: 
a little over two miles of new 
cable had to be laid in the 
building alone. “As always, 
the devil was in the detail, 
and not just once. We were 
all the more grateful for the 
detailed knowledge of the 
property provided by former 
building services manager Ralf 
Schneider.” Mr. Klink, who is 
already celebrating his 10th 
anniversary at the Bellevue, 

also got to know the building 
even better through this project. 
Even after the project was 
completed, this was not the 
end of the story. The General 
Manager is currently keeping 
in active contact with a local 
ornithologist. 

The reason: “From November 
to February, the young ravens 
are particularly active and live 
out their instinct to play. They 
collect stones and drop them 
right above the solar cells. 
They are already responsible 
for the demise of just over 70 
cells! We’ve already found a 
solution to avoid this problem 
in the future,” says Klink with a 
smile. He is looking to the future 
with solar plans, as there is still 
a large parking area and other 
�at roofs. An electricity storage 
unit is not out of the question 
either. 

#4

#4 Approx. 2,000 
square meters of the roof 
area on the east and west 
wings of the Bellevue 
Hotel were equipped with 
almost 1,000 solar watt 
modules. 
(© SOLARWATT GmbH)
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Saxony’s Best  
Shopping O�ering

High praise! How much joy  
does this bring?
A great deal, especially as it was direct 
customer feedback from over 30,000 
reviews. To come in third place out of 600 
other centers in Germany and to be number 
1 among the large shopping centers is a 
great distinction.

...and quite a milestone. However, 
many things happened prior to that. 
Would you talk us through some of the 
key occurrences? 
Starting with the opening in September 
2002, which was put on hold for a long 

time due to the Elbe �ooding at the time, 
and the subsequent expansion by 90 stores 
in March 2011, we managed to attract 
new labels that are international players to 
Dresden again and again – for example 
Apple, Hugo Boss and Hollister in 2011. I’ll 
never forget the covid period, which was 
initially about managing the regulations, 
but also about presenting our points of 
view to state politicians and ensuring 
fair dealings with retailers, restaurateurs, 
hoteliers and service providers. In the 
period that followed, it was important to 
convince people of the bene�ts of bricks-
and-mortar shopping again as quickly as 
possible. We managed to do that really 
well in 2022 and 2023. 

A big highlight for me personally was the 
20th anniversary of Altmarkt-Galerie, 
including a big staff party, in fall 2022. 
Other highlights in recent years were 
the opening of Lego in fall 2021 and 
the second Stefanel store in Germany in 
November last year. This year we are once 
again looking forward to fresh brands such 
as Only and Sons, Maison 123 and Cecil.

Christian Polkow has been Center Manager of Altmarkt-Galerie Dresden in the 
heart of the city for three years and knows how to market his 200-store precinct: 
“If you like shopping, love a great selection and attractive brands, value a varied 
range of restaurants and want to experience a center that is architecturally very 
well embedded in the urban building structure, you’re in the right place!” He is 
committed to the existence of an attractive city center that bene�ts everyone; 
and justi�ably delighted that Altmarkt-Galerie has been named one of the most 
popular shopping areas in Germany.

#1 Center Manager 
Christian Polkow sees the 
shopping offering as an 

important driver of  
attractiveness for  

Dresden’s city center: 
“We de�nitely compare 

well with other cities.” 
(© Robert Jentzsch)

#1
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Altmarkt-Galerie Dresden is 
part of the ECE Group, which combines 
several shopping centers under one 
roof nationwide. You have already 
worked in some of them. How well are 
you doing in Dresden?
Altmarkt-Galerie is one of the largest 
and most attractive centers in the ECE 
portfolio. Managing such a large property 
is a positive challenge and brings a lot 
of variety and creative freedom. It is 
particularly exciting in Dresden, as tourists 
and the neighboring countries of the Czech 
Republic and Poland are also important 
customer target groups in addition to the 
public from Dresden and the surrounding 
area. We de�nitely compare well with 
other cities. Of course, some vacancies 
are currently visible here too and, like 
everywhere else, the challenge is to 
maintain and improve the attractiveness of 
the city center. We all bene�t from this and 
therefore we all want to play our part.

What contribution will Altmarkt- 
Galerie make in this regard?
We want to continue to be the meeting 
place for people from Dresden, the region 
and all over the world with an attractive 
combination of product ranges and brands. 
Our aim is to bring attractive labels to 
Altmarkt-Galerie that are not yet available 
in Dresden. However, it is just as important 
for us to have a high proportion of local 
concepts and retailers in our mall. Many 
people are surprised when I tell them 
that the proportion of local retailers and 
franchisees in the center is a good 30 
percent. We are currently working hard 
to expand our collaboration with various 
stakeholders in the city center. We also 
want to expand our existing commitment 
to socially relevant issues in the future. This 
is only possible with attractive stores and 
with the help of my great colleagues. They 
make many positive things happen for 
Altmarkt-Gallerie – and therefore for our 
guests also.

#2 One of the entrances 
to Altmarkt-Galerie. The 
shopping center is one of 
Germany’s most popular 
shopping areas.
(© Robert Jentzsch)

#2
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Diversity, Integration  
and Cosmopolitanism 
Important location factors such as education, science, business and culture thrive 
on cosmopolitanism. For this reason, Dresden sees itself as an inter-cultural city 
and contributes to a diverse, open-minded and solidarity-based coexistence in 
urban society in many ways. We present selected activities, cultural institutions, 
initiatives and people below.

All cultures in Dresden 
at one table: Dresden  
is(s)t bunt
It’s worth taking a look at 
this event from above! The 
“Dresden is(s)t bunt” banquet 
is an event that stands for 
diversity, openness and 
hospitality in the urban 
community. Cultural institutions 
and initiatives from the 
independent scene, intercultural 
associations and neighborhood 
groups, companies, 
organizations and ministries 
take their seats at a long 
banquet table at this cultural 

exchange festival to enjoy food 
and cultures from all over the 
world together and talk with 
each other – accompanied 
by music, dance, art, games 
and fun. The team from the 
Bilderberg Bellevue Hotel 
Dresden will also be taking 
part. The festival is organized 
and supervised by the Cellex 
Foundation together with many 
committed partners. 

Started as a festival theater, 
today a center of European 
arts: HELLERAU
HELLERAU - European Center 

for the Arts was founded in 
1911 as a festival hall and 
educational institution for music 
and rhythm. Since then, it has 
developed into a laboratory 
of artistic modernity, offering 
production and presentation 
spaces to artists in the �elds 
of dance, music, theater, 
performance, media art and 
�ne art from all over the world. 
In addition, HELLERAU initiates 
and promotes debates on 
art and society with focuses 
on speci�c topics, projects, 
festivals and public forums.  

#1

#2

#3

#1 #2 Unmissable 
”Dresden is(s)t bunt”: a 
long banquet table on 

Augustus bridge, where 
cultures from all over the 
world come together in 

conversation.  
(© Anja Schneider and 

Tommy Halfter)

#3 Good mood:  
the Bellevue team 

also took part 
in the banquet.  

(© Bilderberg Bellevue 
Hotel Dresden)

58

Best practice



In this way, as well as through 
cooperation and involvement 
in numerous networks, the 
European Center for the Arts 
is committed to issues such as 
democracy and scienti�c and 
artistic freedom. This includes 
the #WOD Weltoffenes 
Dresden alliance, an open 
association of numerous public 
and private cultural institutions 
in Dresden founded in 2014. 

A director with the focus on 
participation: Miriam Tscholl
Miriam Tscholl rightly 
received the City of Dresden’s 
sponsorship award in 
2020: she established the 
Montagscafé during the 
2015/2016 season and 
co-founded Europe’s �rst 
citizens’ stage at State 
Playhouse Dresden in 2009, 
which she ran until 2019. 
The Montagscafé sees itself 
as an open meeting place 
for refugees and Dresden 
citizens from different social 
and cultural backgrounds: 
international students, refugees, 
professionals, tourists and 
locals are all welcome here 
every Monday for a diverse 
program on topics such as 
migration and culture. After the 
international women’s café with 
a children’s program from 3 to 
5 p.m., artists and experts offer 
a free program in alternating 
evening events from concerts, 
artistic workshops, activities 
in public spaces, discourse 
events and social counseling. 

The project was awarded the 
audience prize in the Local 
Agenda competition with the 
focal topic “Culture of Peace” 
in 2022. 

The “Bürger:Bühne” citizens’ 
stage at State Playhouse 
Dresden sees itself as a 
cosmopolitan, diverse meeting 
place for generations, social 
groups and cultures from 
Dresden and the surrounding 
area. It was created in 2009 
out of an interest in bringing 
new voices, perspectives 
and ways of performing to 
the theater stages and giving 
citizens low-threshold access to 
culture and to participation in 
the theater. Most of the 3,500 
participants to date have 
never performed in the theater 
before. Bürger:Bühne at State 
Playhouse Dresden found many 
imitators across Europe through 
its seminal work and was 
awarded the Commerzbank 
Foundation’s ZukunftsGut 
award. 

I’m grateful 
to see how 

many people, 
initiatives and 

companies here 
in Dresden are 

setting a positive 
example through 
their ideas and 
standing up for 
a cosmopolitan 

and diverse 
urban society.

Annekatrin Klepsch, Mayor for Culture,  
Science and Tourism of the City of Dresden

#5

#4

#6

#4 The Montagscafé 
offers a rotation of 
evening events  
including concerts. 
(© Sebastian Hoppe)

#5 HELLERAU 
Kulturgarten is a  
place for encounters,  
exchange and action.  
(© Klaus Gigga)

#6 Miriam Tscholl 
established Montagscafé 
and co-founded 
Bürger:Bühne. 
(© Sebastian Hoppe)
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Without That, Something 
Would be Missing 

No two days are the same at the hotel. 
Nevertheless, there are a few activities and 
events that are �rmly established in the Bellevue 
calendar every year. Some call it routine, we say: 
“This one’s a keeper”. 

The Christmas wish tree: making children’s  
wishes come true
The Bellevue has been participating in the wish tree 
campaign organized by the Dresden Children’s 
Association (Kindervereinigung Dresden e.V.) for ten 
years. A Christmas tree is placed in the hotel lobby at 
the beginning of Advent. Wish lists of children from 
disadvantaged families are then hung on it. Anyone 
who would like to help chooses one of the wishes. 
The wish cards are then handed in at reception by a 
certain day, either with a gift or a donation of 20 to 30 
euros. The presentation of the gifts, either as part of a 
Christmas party at the Bellevue or directly at the facility, 
is met with enthusiasm every year. “We always make 
30 to 40 wishes come true. Both hotel employees and 
guests alike take part and diligently collect wish lists,” 
says Bellevue General Manager Sebastian Klink.  
Marie-Luise Bäumler is in charge of the Christmas 
wish tree project at Dresden Children’s Association. 
She looks forward to the campaign every year. “The 
children really put a lot of effort into designing the 
wish lists. The sparkle in their eyes when they open the 
presents is priceless.”

Erich Kästner Rally:  
“Emil and the Detectives” comes true
In cooperation with educational theater group 
Theaterpädagogisches Zentrum Sachsen e.V., the 
Erich Kästner Rally is one of Dresden’s largest single 
cultural education events for children. It has been held 
each year since 2006. On the last Thursday before 
summer vacation, Dresden’s third graders put their 

#1 Group photo after the 
presentation of gifts, taken 

at the Domino children’s 
store in Dresden

#2 Transporting the gifts 
to the children: General 

Manager Sebastian Klink 
drove and delivered the 

presents in person.

#3 Welcome and 
introduction by Sebastian 

Klink: the occasion 
presents a good 

opportunity for some 
singing.

#4 Christmas party in 
the Bellevue function 
room: Christmas tree 

and festively decorated 
tables with cakes and 

sweets create a feel-good 
atmosphere.

#5 Erich Kästner Rally in 
one of the hotel rooms at 

the Bellevue: PR Manager 
Cindy Knoblauch  
presents the hotel.  

(© Achim Brueckner)

#1

#3

#4

#5

#2
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detective skills to the test and move through the city, 
helping Emily or Emil and the police to catch two 
crooks, following in the footsteps of Kästner’s life and 
stories. Not only have they stolen money, they are also 
planning a bank robbery. During their detective work, 
the sleuths also stop by the Bellevue and search for 
clues in one of the hotel rooms. Simply magical and 
unforgettable every time! 

Pole picnic: Elbsegler beer garden takeover
The Pole Picnic is an outdoor event for pole art and 
pole dance enthusiasts and anyone who is interested in 
these forms of expression. This is your chance to get to 
know different ways of moving on the pole and try them 
out for yourself in the company of experienced trainers 
and participants. The Bilderberg Bellevue Hotel, or 
more precisely its outdoor event location Biergarten 
Elbsegler, hosts this event every year and also takes 
care of the participants’ physical well-being. “There’s 
always a lot going on at the Pole Picnic. Not only in the 
area, but also around it, because the participants doing 
their exercises, the DJ’s music and the eye-catching 
set-up naturally attract a lot of curious onlookers. Such 
a lively beer garden in what has always been good 
weather naturally puts everyone in a good mood,” 
emphasizes F&B Manager Malte Behrmann. 

Marketing Club Dresden �reside chat:  
exclusive gathering in the presidential suite
Marketing Club Dresden is the local meeting place for 
marketing managers and companies. A wide variety 
of professional groups from a broad cross-section 
of industries meet here. Examples include university 
lecturers, entrepreneurs, product managers, marketing 
and sales managers, key account managers and 
service providers from advertising and consulting. 
Various events on interesting topics bring everyone 
together in one place. The �reside chat is a very 
popular format. In an exclusive gathering, around 
20 participants gather in the presidential suite of the 
Bilderberg Bellevue Hotel. The speakers are inspiring 
guests from the region, who talk about their careers, 
current topics and challenges in their everyday lives.

#6 For the children on 
the hunt for criminals at 
the Erich Kästner Rally, 
the secret codeword is 
“Parole Emil!.”  
(© Andre Wirsing)

#7 Erich Kästner Rally: 
clues collected so far 
are put together 
to track down the crooks.  
(© Claudia Pfeil)

#8 The Pole Picnic is an 
outdoor event for pole 
art and pole dance 
enthusiasts and anyone 
who is interested in these 
forms of expression. 
Everyone is welcome 
here.  
(© Julius Erler)

#9 Pole picnic: taking 
place in the Elbsegler 
beer garden in perfect 
weather over the last few 
years.  
(© Julius Erler)

#10 The �reside chat in 
the unique atmosphere of 
the presidential suite at 
the Bellevue Hotel 
(© Marketing Club 
Dresden)

#7

#8

#6

#9

#10
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The USP 
is a  
Must-have
What you can look for all over 
Germany and �nd in Dresden

Mr. Meinel, you got off 
to a pretty good start at 
a young age through the 
“Zarenkeller” and “Merlins 
Wunderland” experience 
restaurants and also created 
unique variety theaters. But 
you didn’t stop there...
That was a huge success and 
I quickly realized how much 
I enjoy running corporate 
events. So I decided to make 
my know-how available and 

founded the First Class Concept 
event agency in 2002. We 
are all about professional 
event management with 
absolutely everything this 
involves; and renting the most 
beautiful event locations in 
the city. It’s hard to believe 
how far we’ve come since the 
company was founded over 
20 years ago. I’m thinking of 
the numerous events we have 
organized for major companies 

and brands nationally and 
internationally, our special 
in-house productions such 
as MAFIA MIA, “Moments” 
and Night of the Castles in 
Dresden. In addition, there 
are our locations, which we 
have gradually added to 
our portfolio. These include 
Stromwerk in Kraftwerk Mitte, 
Eventwerk and Kurländer Palais 
venues. And speaking of the 
locations, we are actually ››› 

Mirco Meinel is an event organizer, event manager and  
operator of unique locations. He has been working in the  
industry for 30 years and, since founding his agency First 
Class Concept, has created every prerequisite for holding 
events that are unforgettable for both organizers and 
guests alike. In the interview, he tells us about the events he 
organizes as well as where he sees Dresden compared to the 
rest of Germany and which essential “little bit” is still missing.

#1 The OSTRA-STUDIOS 
building complex can 
be used for a range 
of purposes, such as a 
stylish evening event, as 
shown here. 
(© Micha Schmidt)

#2 Sees Dresden in the 
top 5 event locations in 
Germany: Event Manager 
Mirco Meinel. 
(© Micha Schmidt)

#1

#2
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already at an important 
feature of an attractive MICE 
destination. Ostra Park, 
comprising Ostra Studios, 
Ostra Dome and Ostra Lake, is 
a particular highlight and USP 
for Dresden. 

Why?
We developed this based on 
our wealth of experience by 
analyzing the strengths and 
weaknesses of other locations 
throughout Germany. In this 
comparison, Ostra Park stands 
out in particular: Where in 
Germany can you �nd an 
open-air site with this much 
variety in the middle of the 
city? Just �ve minutes from 
the city center, the entire 
area offers space for several 
thousand people with a total 
of 13 indoor and outdoor 
experience areas. Celebrations 
for large and small groups 
of 50 people or more can 
be held here in summer and 

winter. On top of that, the site 
is directly accessible. From 
my own experience, I know 
how highly organizers value a 
manageable logistical effort. 

Our customers also bene�t from 
a �nancial advantage, since 
we as an agency charge few 
external costs associated with 
external rentals. By this I mean 
services such as catering or 
furniture. We also have several 
of our own high-quality lighting 
and sound systems as well as a 
gigantic outdoor LED wall.

You just mentioned the 
comparison with Germany 
as a whole. Speaking of 
that: where do you see 
Dresden overall?
In the top 5. In addition to the 
locations, we score points with 
short distances, an optimal 
infrastructure and a wide range 
of restaurants and hotels. I’m 
really satis�ed with the range 
of hotels in the city, especially 
in the conference sector. This 
is important for attracting 
congresses and events to the 
city, as many customers like to 
switch to a different location for 
the evening program after the 
trade event. This is why we also 
work hand in hand with trade 
fairs, congress centers and 
conference hotels, exchanging 
information on current requests. 
This is the only way to optimally 
market Dresden and position 
it with the organizers. If I had 
just one wish, it would be for 
better �ight connections. In that 
case, I believe Dresden would 
no longer just be in the top 5, 
it would be celebrating on the 
winner’s podium.

#3

#4

#3 View of the outdoor 
area of OSTRA PARK 

measuring 15,000 square 
meters. It features an 

extensive garden area 
with water features and 

integrated stages.  
(© Micha Schmidt)

#4 The OSTRA-DOME: a 
pillar-free pavilion with a 
variable stage, oversized 
screen and state-of-the-

art lighting and sound 
technology.  

(© Micha Schmidt)
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Romping around and having fun
With over 50 attractions, the Oskarshausen 
adventure park in Freital near Dresden 
offers games, fun and adventure for the 
whole family. On over 15,000 square 
meters of indoor and outdoor areas, there 
are colorful factory worlds, an illusion 
world, creative workshops and seasonal 
exhibitions. Families can experience the 
animals at Dresden Zoo. In Germany’s 

fourth oldest zoo, you can 
encounter the wide range of 
animals. Moreover, as a local recreation 
area and educational facility, visitors can 
do something for their body and mind. 

A total of seven play areas, the zoo puppet 
show and opportunities for particularly 
close contact with animals will also leave a 
lasting impression on children.    ›››

Dresden  
Elbland 

������ ������ ���� �� ���
 ���C���������������������
���C

#1 One view, a thousand 
possibilities: when it 
comes to leisure activities 
and experiences, Dresden 
truly has something for 
everyone. 
(© Oliver Guhr)

Young travelers, families or the “silver society”: 
Dresden and the Elbland offer just the right thing 
for everyone to have an unforgettable time. What 
could that be? Here is a pot-pourri of selected 
ideas, compiled by Carola Knipping. A tour guide in 
Dresden since 2006, Knipping knows the city and its 
highlights like the back of her hand.

For families

How you organize 
your time in Dresden 
Elbland depends on 
your preferences, how 
you feel on the day, the 
weather and the time 
available. One highlight 
a�er another: at the end, 
you will feel like there’s 
still more to see! It’s 
worth coming back.

Carola Knipping, tour guide, 
ideenReich agency

(© Robert Jentzsch)

#1
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Discover and learn
On a city tour with Sydney, the funny city 
kangaroo, the sights are explained in a 
humorous and child-friendly way via a 
special children’s audio channel. The kids 
also go on a dragon hunt. Boredom is out 
of the question! The same also applies to 
some museums in Dresden. Topics such 
as technology, transportation, art and 
people are conveyed in a playful way in 
experimentation areas and escape rooms 
and on children’s and family tours and 
programs and scavenger hunts. Hard to 
believe? If so, head over to the Transport 
Museum, Hygiene Museum, Technical 
Museum or the State Art Collections. An 
excursion to one of the many castles, 

#2 Dresden is a family-
friendly city: a visit to the 

zoo is well worthwhile, as 
is a trip on Sächsischen 

Dampfschifffahrt, the 
oldest steam boat �eet 

in the world. The “Grä�n 
Cosel” saloon ship is 

one of the �eet’s latest 
additions  

This was completely 
renovated in 2024. 

(© Crispin-Iven Mokry)

#3 The Lössnitz Valley 
Railway offers views 

of idyllic villages on its 
picturesque route. 

(© Philipp Herfort)

#2

palaces and gardens af�liated to Castles 
of Saxony should also be on the agenda. 
With so much on offer for young and 
old, we recommend using the interactive 
Schloesserland app to plan your day.

On the move with multimodal transport:  
includes captivating sights
In Dresden, families are not dependent on 
cars! This is all thanks to the short distances 
and the multiple well-connected modes 
of transport. Taking the Lössnitz Valley 
Railway from Radebeul to Moritzburg 
and visiting the game reserve is worthwhile. 
At a speed of 15 mph, the oldest narrow-
gauge steam train in Germany is a big hit 
with kids. Sächsischen Dampfschifffahrt is 
the oldest steam boat �eet in the world. On 
scheduled, city and evening cruises, the 
�eet’s eleven vessels cross one of the most 
beautiful river landscapes in Europe. 
As well as fascination at the feats 
of engineering, guests experience 
unforgettable moments. The two historic 
mountain railroads, the funicular and the 
cable car, also have their very own charm. 
They make it easy to “climb” the 
picturesque Elbe slope in the beautiful 
Loschwitz district, while passengers are 
also rewarded with the incomparable 
panorama of the Elbe valley. 

#3

TIP:

Book your personal  
guided tour with  
Berufsverband Dresdner 
Gästeführer e. V. or 
at Club Dresdner 
Gästeführer e.V.!
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Enjoy, discover and experience
Schloss Wackerbarth is one of the top 
addresses for wine and sparkling wine 
connoisseurs who want to enjoy not only 
the taste but also the unique backdrop 
of the vineyards. Another destination 
in the surrounding area is the Meissen 
porcelain factory. With a museum, 
store, world of experience as well as a 
café and restaurant, it offers a perfect 
program commemorating 300 years of 

craftsmanship. Back in Dresden, not far 
from the Grand Garden, the impressive 
glass building of Volkswagen’s Transparent 
Factory is hard to miss. Electromobility can 
be experienced literally and �guratively 
here: in addition to guided tours, various 
electric car models can be put through their 
paces on a test drive.

Art and culture in the heart of the old town
Dresden is a veritable museum city, 
boasting a wide range of exhibits from 
historical treasures to modern art. Zwinger 
is one of the most important baroque 

buildings in Germany and 
is a real eye-catcher, and 
not just from the outside. It 
houses the Old Masters’ 
Gallery with the Sistine 
Madonna and sculpture 
collection up to 1800, the 
Mathematics and Physics 
Salon and the porcelain 
collection. If music is heard 
here, it is probably the DRESDEN 
RESIDENZ ORCHESTRA performing 
one of its gala concerts. The orchestra was 
founded in 2013 and has an extensive 
repertoire ranging from baroque to modern 
pieces. The Dresden Royal Palace was 
once the center of power of the Saxon 
electors and kings. Today it is the center 
of the Dresden State Art Collections, 
including the Green Vault, the baroque 
treasure chamber of Augustus the Strong. 
The top-class opera, ballet and concert 
performances in Semperoper, one of the 
most famous venues in the world, are a real 
cultural treat. Guided tours are also offered 
here during the day. 

Shopping, strolling and feasting
In addition to charming baroque 
courtyards, numerous galleries, unusual 
stores and boutiques, local arts and 
crafts and a diverse gastronomic scene 
are here to be appreciated: the Baroque 
Quarter is just a stone’s throw from the 
Bellevue, making it much easier to carry 
your purchases and shopping bags. If 
you are looking for individual and smaller 
stores and places to stop for a bite to eat, 
you will also �nd what you are looking 
for at Neumarkt in front of Frauenkirche, 
where the history of the town center is also 
palpable. After many years, it has been 
restored to its original form dating to pre-
1945 times.  ›››

TIP:

Discover Dresden from  
the perspective of  
the silver society:

For the Silver Society

#4

#4 Cherry on the cake 
of life: Members of the 
silver society are looking 
for something special and 
will �nd it while dining at 
the many restaurants and 
shopping the boutiques 
at Neumarkt in front of 
Frauenkirche. 
(© Denise Kamps)
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Nature versus shopping
The Saxon Switzerland National Park 
is a true Mecca for nature lovers, hikers, 
climbers and cyclists. Whether by car, train 
or with the corresponding Sächsischen 
Dampfschifffahrt line: from the Bellevue, 
you can get to the park in no time.  
For those who are looking for nature near 
the Bellevue: the Dresdner Heide is one of 

the largest urban forests in Germany and, 
in addition to extensive hiking trails, 
invites you to enjoy leisure activities 
in the forest pool and climbing area. 
You can also boost your step count 
in Altmarkt-Galerie Dresden with 
its 200 stores. It would be a miracle 

if a city trip didn’t include a visit to a 
shopping center, wouldn’t it?

Adventures on  land, in the air  
and on water
If you have a head for heights, venture 
to one of the four vantage points in 
the city center and enjoy Dresden from 
above: we recommend the dome ascent 
to Frauenkirche, the Hausmann Tower, the 
tower of Kreuzkirche or Dreikönigskirche. A 
head for heights is a huge understatement 
if you opt for a balloon ride. There are 
numerous providers in Dresden, varying in 
price, duration and starting point, including 
at the Elbe meadows at the Bellevue. 
And since the Bellevue is so conveniently 
located on the Elbe, how about a trip on 
a speedboat, in�atable boat, Elbe cab or 
raft? Not to mention a SUP tour. The best 
place to go is the garden enclosure at the 
Bellevue, where board store owner Mike 
Gelbricht offers guided stand-up paddle 
tours.

In the evening: culture or pub?
This trendy district is truly unique: Dresdner 
Neustadt. Dancing, eating and drinking, 

billiards, shopping: whatever you fancy, you 
can �nd everything in one place here. With 
its urban and colorful �air, you may lose 
track of time and we wouldn’t be surprised 
if the next day has already dawned by the 
time you return to the Bellevue. The  cultural 
and theater scene in Dresden also has a 
lot to offer for young audiences. If you’re 
interested, we recommend taking a look at 
the program of the Kulturpalast or the State 
Opera. The State Opera is located on the 
former industrial site dating from the 19th 
century, Kraftwerk Mitte. Surrounded by 
charming restaurants, you can spend an 
extra hour here before and after your visit to 
the theater. Or you can let rip at one of the 
many parties and concerts at the Stromwerk 
located here.

For young city travelers 

TIP:

Discover Dresden 
from the perspective of  
a young couple:

#5

#5 On the former  
industrial site from the 

19th century, the Mitte 
power station can be 

used as a party venue as 
well as for cultural visits. 

On top of that, there 
are a few insider tips for 

restaurants here. 
(© Crispin-Iven Mokry)
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(© adrebanane)

What Will We 
Do Today?
Dresden Elbland at a glance 

There’s no doubt about it: there’s a lot to see and 
experience in Dresden Elbland. The calendar of events 

provides a great overview in all conceivable 
sectors and categories. No matter what 

you’re in the mood for: club culture, tours 
of all kinds, festivals, markets and fun, 

museums or food and drink. After 
entering the desired length of time, the 
search engine is sure to �nd what you 
are looking for, allowing you to plan 
your visit in no time at all. 

SCAN ME

Take a look 
right now

...FANCY A LISTEN?

“NU GUCKE MA DA!,” 
the travel podcast for Dresden 
Elbland. Where connoisseurs  

of the city speak and give  
insider  tips that you won’t  

�nd in any travel guide.

© Jule Wolf (DML-BY)

© Sebastian Weingart (DML-BY)

© Sebastian Weingart (DML-BY)
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WOULD YOU LIKE TO SPEND A  
NIGHT AT OUR HOTEL?
Phone: +49 351 805 1733
Email: reservation@bellevue-dresden.com

ARE YOU TRAVELING ON BUSINESS AND  
DO YOU WANT TO BENEFIT FROM  
THE ADVANTAGES OF THE BELLEVUE?
Phone: +49 351 805 1717
Email: reservation@bellevue-dresden.com

ARE YOU PLANNING AN EVENT?
Phone: +49 351 805 1717
Email: event@bellevue-dresden.com

DO YOU NEED PRESS MATERIAL,  
PICTURES OR A FILMING PERMIT?  
ARE YOU INTERESTED IN A  
COLLABORATION?
Phone: +49 351 805 1726
Email: marketing@bellevue-dresden.com

One hotel, 
so many 
possibilities...
We look forward to  
hearing from you!
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